November. . 


] N this season of Thanks- 
giving, we in the feed busi- 
ness have much for which 

to be thankful. Agriculture which we 
serve has enjoyed an abundant year. 
Crops were plentiful and the farmer’s 
income has been maintained on a 
level sufficient to provide him with a 
comfortable margin of living and to 
enable him to enjoy that extra spend- 
ing power. Feed dealers who have 
served him faithfully in the lean 
years are now sharing with him some 
of this abundance. So let us bow in 
thanks for our opportunity to engage 
in business in a land of peace and 
plenty and resolve to continue to do 
our part toward a permanent pros- 
perity. 
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BIG Jo FLOUR 


The Favorite of the Family Trade 


@ Year after year BIG JO dealers have enjoyed 
an increasing volume of sales to the family trade. 
This continuous record has been possible because the 
Wabasha Roller Mill Co. has consistently milled flour 
of the highest quality since 1882. 


@ There are over 100 dealers who have been hand- 
ling BIG JO for more than 25 years and many have 
handled BIG JO for as long as 50 years. Only through 
an honest policy and by milling a uniformly high 


grade flour could such a record have been made. 


ROLLER MILL Co. 


& Bread is the best and cheapest 
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other feeds listed below. 


DAWE'’S 
VITAMELK 


BRAN-MIDDLINGS 
FLOUR MIDDLINGS 
LINSEED MEAL 

SOY BEAN MEAL 
FEED OF ALL KINDS 


Provides Essential 
RINE VITAMING 


Minerals 
In Your Feeds 
At Low Cost 


FEED - 


GRAIN & STOCK EXCHANGE 


FEED WHEN NEED THEM 
DirECT FROM Our Own WAREHOUSE 


You can get immediate service on all of your feed supplies direct from 
our own warehouse located on 41st Street and Lincoln Avenue on the out- 
skirts of Milwaukee. Let us furnish you with these quality products and 


GRAIN 


THE PAETOW COMPANY 


CLo-TRATE Seam 
FORTIFIED 
Cop LIVER O1L &; 


SWIFT'S MEAT SCRAPS 
MALT SPROUTS 
BREWERS GRAINS 


SNOW FLAKE 
OYSTER SHELLS é 
“PURE REEF” 


- SCREENINGS 


MILWAUKEE, WIS. 
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INSURES 
BETTER PROFITS 


Our Mixed Car plan makes it possible for any dealer 

to get all of his flour and feed supplies from us, making it 
very easy to keep a full, fresh stock of all items constantly. 
You never need be out of any item. 
If you are handling some of our products now, include all 
of our items in your next order. If you are not handling 
any of our products, make up a trial order and see how 
your flour and feed business will improve. 


PETER PAN FLOUR (Family Short Patent) 
PRIZE MEDAL FLOUR (Bakers Short Patent) 
EMPIRE FLOUR (Standard Patent) 


Excelsior’s 40% Concentrate ...... 


Excelsior’s Egg Mash, Sr.,—also Jr 18% 
Excelsior’s Starting Mash 18% 
Excelsior’s Pig Meal ... 18% 
Excelsior’s 16% Dairy Feed (also 20, 24 and 32%)...... 


Excelsior’s All Mash Starting and Growing................. 18% 


Excelsior’s Turkey Growing Mash .. 22% 
Excelsior’s Turkey Starting Feed 26% 
Excelsior’s Complete Hog Feed 15% 


Excelsior’s Camel Fancy Wheat Feed 16% 


BRAN — STANDARD MIDDLINGS 
OUR MIDDLINGS — RED Do 


EXCELSIOR MILLING COMPANY 
MINNEAPOLIS, MINN. 
FRANK J. KOVARIK, President and Manager 


A complete 
unit operated 
by one man. 


Everything for Every Mill, Elevator 
and Feed Plant STRONY 


Minneapolis Minn. Great Falls Mont. 


FRED H. CHASE, Representative 
WAUPUN, WIS. Telephone 152-J 


Box 24 


FRANKE GRAIN CO., inc 


ESTABLISHED 1892 


BREWERS GRAINS 
MALT SPROUTS 
BRAN and MIDDS 
Feed of all Kinds 


PHONE MARQUETTE 2288 
GRAIN & STOCK EXCHANGE 
MILWAUKEE - - WISCONSIN 


Thoroughly Mixed Dry Feed 


with the STRONG-SCOTT Triple Action 
Dry Feed Mixer 


1. Combination V-Belt and Planetary gear drive. This 
efficient drive arrangement cuts power costs — for 
instance, one ton mixer requires only 5 h.p. 2. Loading 
Hopper. 3. Elevating Leg. 4.Sacking Spout. Inset: 
Specially designed agitator cylinder, which, with Plane- 
tary gear speed reducer, saves 25% on operating costs. 


Write for Our General Catalog on Feed 
Mill Equipment 


STRONG-SCOTT Pneumatic Attrition Mill P 


eliminates danger of fires and explosions. Feed is elevated through piping (1) by air, 
and with no power required in addition to the grinding motors. Feeder (2) is non- 
choking and adjustable. Removable cover (3) gives easy access to grinding plates. 


Feed reaches sack or bin 
(4) thoroughly aerated 
and cool. Heavy base 
(5), and sturdy construc- 
tion throughout, mean 
long life. Write for price. 
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SUPER 
CUO -LIVER OTL 


Constant Potency 


Natural 


One of the main reasons for 
SUPER A’S outstanding perform- _ 
ance is that it’s a pure, natural Cod 
Liver Oil—not a built-up concen- 
trate, but a clear, clean oil secured 


wholly from the liver of FRESH is a natural, high potency cod oil 


cod fish! from which nothing has been 
It is a proven fact that SUPER A potency has taken away and nothing has been added. 

unexcelled quality; be sure that the oil you put into SUPER A is so scientifically controlled as to abso- 
your feeds gives you as much protection as lutely guarantee every gram to contain at least 
SUPER A. 3,000 units vitamin A and 250 units vitamin D. 


CONCENTRATES 
We solicit your inquiries on all J OBB I N G Divi SION 


We are distributors of Soy 
Mill Feeds. We can serve you ee mi sane AL roe Bean Oil Meal, Linseed Oil 
either from the Northwest or Reaper esti Meal, Cottonseed Meal .. . 
the Southwest. 407 S. Fourth Street Minneapolis, Minn. | Your inquiries invited. 


The value of Cod Liver Oil in 
feeds depends first upon its uni- 
formity and second upon the bene- 
fit that poultry and livestock 
receive from the oil. SUPER A 


MILL FEEDS 


OUT NOW... 

omething New and Ditlerent 
CALF PROGRAM 
MONEY customers 
Get Details Now! 


ARCADY FARMS MILLING CO. 


| 


CHICAGO, ILLINOIS 
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DAVID K. STEENBERGH, Managing Editor 


Volume Thirteen 


NOVEMBER, 1937 


Number Eleven 


Legislation and Truck Competition 


Attacked National Dealers 


® Otto F, Bast is Chosen as New President 


ITH their sabres literally drawn 

and able speakers leading the 

charge, grain and feed men attend- 
ing the 41st annual convention of the 
Grain & Feed Dealers National association 
at Dallas, Tex., October 10 and 12, concen- 
trated their attack on national legislation 
and the encroachment of the truck pedlar 
upon their business. Attendance was the 
best in years and the Texas hosts won a 
unanimous vote of approval for their dis- 
play of real Southern hospitality. 


Bast New President 
Chosen as new president of the asso- 
ciation at the close of the convention was 
Otto F. Bast, Union Elevator Co., Minne- 
apolis. E. H. Sexauer, George P. Sexauer 
& Son, Brookings, S. D., was elected first 
vice-president and Frank Theis, Simonds- 
Shields-Lonsdale Grain Co., Kansas City, 
Mo., was named second vice-president. - 
A series of breakfast conferences for 
the groups of various interests opened the 
convention sessions Monday morning. 
Among these was a conference of secre- 
taries and officials of grain and feed trade 
associations with a good representation 

from all parts of the country. 


Talks on Legislation 

The first scheduled speaker on the pro- 
gram was Frank A. Theis who pointed out 
the dangers in proposed legislation. His 
talk is published elsewhere in this issue 
of The Feed Bag. 

Mr. Theis was followed by Peter Moly- 
neaux, editor, The Texas Weekly, Dallas, 
who, in his talk entitled “The Battle Cry 
is Freedom” denounced the New Deal’s 
asserted interference with business. At 
noon a luncheon was given to honor 
Charles Clark, Chicago, who served as 
secretary of the association in 1896. 

J. F. Moyer, Dodge City, Kansas, Ed- 
gar Markham, secretary, National Grain 
council, Washington, D. C., and Floyd 
Oles, manager, Pacific Northwest Feed As- 
sociation, three of the afternoon speakers, 
added to the barrage of criticism against 
New Deal policies. Mr. Moyer urged a 
united front on behalf of the grain trade 
to combat impending legislation. 
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Attention was called by Mr. Markham 
to the dangers in a corporation regulation 
bill sponsored by Senator Joseph C. 
O’Mahoney of Wyoming. The measure, 
having the endorsement of Senator Wil- 
liam E. Borah of Idaho, would place near- 
ly all business under Washington’s thumb, 
Mr. Markham said. 

Mr. Oles explained how the labor situ- 
ation is successfully handled in the ter- 
ritory served by his association. 

“One of my members, a feed miller,” he 
said, “did a $400,000 business in 1936-37, 
paid himself $350.00 a month and wound 
up slightly less than $1,000 in the black. 
If you can figure that percentage, you do 
it, I can’t.” 

“Dozens of business men are in compar- 
able shape or worse. It’s just not in the 
cards to buy all your products and labor 
in a controlled or fixed market and still 
sell them profitably in a competitive one. 
Either we must again make the market 
competitive where we spend our money, 
and we know that is impossible, or we 
must submit to a regimentation in selling 
as we have been forced to do in buying.” 

A bitter attack on trucking competition 
was led by Chester L. Weeks, Archer- 
Daniels-Midland Co., St. Joseph, Mo., 


chairman of the association trucking com- - 


mittee. 


Trucks Must Be Curbed 

“The entire trade,” he declared, “is 
suffering from the competition of the itin- 
erant trucker-merchant and the very life 
of the grain trade depends on concerted 
action upon legislation in the various 
states. We strongly urge that our national 
association working with state and region- 
al organizations take a definite leadership 
in this matter so that we may eventually 
bring about nation-wide legislation to curb 
the unfair activity of these so-called “‘itin- 
erant merchants.” 


Another series, of breakfast conferences 
opened the second day’s sessions. This 


was followed by reports of committees, ° 


election of officers and the reading and 
adopting of resolutions on trucking com- 
petition and legislation. L. W. Baldwin, 


St. Louis, Mo., chief executive officer, 
Missouri Facific System, the only sched- 
uled speaker of the afternoon, discussed 
the transportation situation. 


Special Feed Meeting 

A special meeting of the Feed Trade 
Relations Council was held during lunch- 
eon with E. C. Dreyer, Dreyer Commis- 
sion Co., St. Louis, Mo., presiding. David 
K. Steenbergh, managing editor of The 
Feed Bag, gave full details on National 
Feed Week and told what was being ac- 
complished throughout the country by the 
observance of this event. Mr. Steenbergh 
also read the radio talk which he gave 
over station WLS, Chicago, on October 8. 

The afternoon was devoted to the an- 
nual golf tournament with many of the 
dealers winning prizes. Those who did not 
engage in the game visited the Pan Amer- 
ican Exposition grounds. The annual ban- 
quet followed by dancing concluded the 
convention. 

New Directors Chosen 

New directors chosen by the association 
were F. E. Watkins, Cleveland; A. H. 
Hankerson, San Francisco; J. H. Caldwell, 
St. Louis; A. C. Koch, Breese, Ill.; L. M. 
Swift, Lansing, Mich.; F. J. Schonhart, 
Albany, N. Y.; S. P. Mason, Sioux City, 
Ia.; H. H. Green, Pattonsburg, Mo.; H. 
L. McIntyre, Seattle, Wash.; B. J. 
O’Dowd, Kansas City, Mo.; F. E. Gillette, 
Nashville; J. A. Linderholm,*Omaha; J. 
R. Jirdon, Merrill, Neb.; F. P. Heffel- 
finger, Minneapolis; J. J. Murphy, Chi- 
cago; F. M. Baller, Spokane; J. V. Lauer, 
Milwaukee; G. A. Pritchard, Fortville, 
Ind.; J. C. Crouch, Dallas; H. L. Kearns, 
Amarillo, Tex.; Sam Rice, Metamora, 
Ohio; A. F. Hopkins, Boston; Ray Green, 
Wichita, Kas.; Louis Drake, Humble, 
Kas.; L. J. True, Springville, N. Y.; R. C. 
Booth, Cedar Rapids, Ia. 

Holdover directors are D. W. King, 
San Antonio, Tex.; C. G. Robinson, Mem- 
phis; Ben Feuguey, Enid, Okla.; F. J. 
Faber, Philadelphia; G. G. Steere, Van 
Nuys, Cal.; Rees Dickson, Louisville; J. 
C. Smith, Grundy Center, Ia.; J. B. Stou- 
ten, Buffalo; C. F. Morris, Charlotte, N. 
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C.; Lew Hill, Indianapolis; E. C. Dreyer, 
St. Louis; Leo Potishman, Fort Worth; 
W. D. Sanders, Richmond, Va. 

Toronto was selected as the site of the 
next annual convention. 


@ O & M SEED CO., Green Springs, 
Ohio, has purchased an elevator at Wey- 
er’s Station near Sandusky. A retail store, 
handling feeds, seeds, fertilizer and farm 
supplies will be operated in connection 
with grain. 


@ ARTHUR WALTER, C. E. GATES 
and Everette G. Walter have organized 
the Arthur Walter Grain Co. at Grand 
Ridge, Ill., with a capital stock of $50,000. 
Grain, feed, fertilizers and farm supplies 
will be handled. 


Yoe's Cidvice Was Wrong 


By EMIL J. BLACKY 


Feed Dealer Bill had a friend named Joe, 

Who the secret of business professed to 
know. 

Said he, “youre wasting too darned much 
time, 

1 can’t understand how you make a dime. 

Out on one of those farms you'll spend 
a day 

To figure out why a horse won't neigh. 

And when you've corrected the ailing 
steed 

You haven’t sold one darned bag of feed. 


SLUMP 
EGG PRODUCTION 


DR. ROTA CAPS 


FOR CHICKENS AND TURKEYS 


“There are a little more than a thou- 
sand chickens in the pictures I am send- 


... That is experience 
of Mr. Chas. Kristufek of 
Larned Hatchery, Larned, 
Kansas. Read his letter! 


ing you.. 
pullets. This is what we done with them: 


“On July 27, we got from the pullets 


. 325 hens and the balance 


126 eggs, and we decided that it is the 

high time to worm them. So we have 
taken your Rota Caps and gave them to the chick- 
ens. Rather we had one room full of pullets in full 
production then and those were the ones we made 
the experiment with. 

“In previous years when we used a cap, we also 
were ready for a slump in egg production giving the 
old caps. To my surprise, the pullets went right on 
producing and so we gave the rest of them one cap 


BE SURE to use Dr. 
Salsbury’s Rota Caps in 
worming your birds this 
year! Recommend them 
to your customers. They 
get large Round Worms; 
they get Tape Worms 
(Tetragona and other 
species) ; they do not in- 
terfere with egg produc- 
tion. Write for prices. 


to this: 


effects. 


nest all-told.” 


each also, including our hens and roosters. Listen 


“Today I got 181 hen eggs and 270 pullet eggs, 
which means Rota Caps for me from now on, be- 
cause we got the worms over night without harmful 


“By the way, we are still making good record in 
the R.O.P. and are looking for good many hens. to 
be approved. We have now 1000 hens under trap- 


DR. SALSBURY’S LABORATORIES 


CHARLES CITY - _ 


ege 


IOWA 


Why last week you stayed until half past 
three 

A-helpin’ those Brown’s with their raising 
bee. 

You coud just as well have stuck to your 
store, 

And rung up some sales that came in the 
door. 

Now, what’s it to you if Old Charlie 
Green, 

Has a flock of chickens with a falling 
spleen? 

If you spent half your time where you 
ought to be, 

You'd make ten dollars instead of three.” 

Weli, as much as Bill liked his old pal, Joe 

He kept on spending days in a row, 

Out there with those sturdy men of the 
soil, 

And the way he did it made Joe’s blood 
boil. 

But little by little Bill’s friends increased 

And dollars rolled in as if they were 
greased, 

For the men Bill helped remembered his 
deeds, 

And gave him big orders for all their 
needs. 

It’s Joe who listens to Old Bill now, 

For he has to admit he was wrong, and 
how! 

It’s always been true and true it is still 

You'll be a success if you have good will. 

@ ROBERTS PRODUCE CO., Audubon, 

la., is opening a new produce and feed 

store in the Harding building, Anita, Ia. 


@ ART HEINSOHN has purchased the 
interest of the Wisconsin Milling Co., Me- 
nomonie, Wis., in the Boyceville feed mill, 
Boyceville, Wis. 


@ AL BURNS has taken over the Fredric 
Milling Co., Grantsburg, Wis., and is op- 
erating under the name, Mill Products Co. 


@ SEEMANN GRAIN CO., Brownsdale, 
Minn., is making extensive improvements 
to its elevator and feed mill and installing 
new machinery. 


++ 


@ EUGENE MacDONALD, Winchester, 
Mass., was guest of honor at a special 
luncheon held recently on his birthday by 
Boston Grain & Flour Exchange members 
at the Exchange club, Boston. -Mr. Mac- 
Donald has been engaged in the grain 
business for the past 60 years and the 
occasion marked his 75th birthday. Sev- 
eral gifts were presented to him following 
the luncheon. 


IODINE BOOKLET 

A beautifully illustrated and printed 
booklet entitled “Feeding for Profit” has 
just been issued by the Iodine Educational 
Bureau, Inc., 120 Broadway, New York, 
and is free for the asking. The material 
explaining the value of including iodine 
in feeds for poultry and livestock was 
prepared by Dr. J. J. Nichols, director 
of the bureau. 
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Combination Store Corrals Trade 


For Mitchell & Son 


®@ Operate Feed Plant, Grocery and Hatchery 


IKE the excited huntsman who mount- 
ed his horse and “hastily rode in all 
directions at once’, the J. D. Mitch- 

ell & Son feed store, Decatur, Ill., by 
uniting a grocery and hatchery with the 
feed store, is profiting in all manner of 
ways at the same instant. 

Starting their store with practically 
nothing at the height of the depression 
Mitchell & Son have already trebled their 
floor footage, purchased a truck with 
which to haul feed to the customers, and 
have installed incubators with a capacity 
of 45,000 chicks. 

Seizing advantage of the opportunity 
to sell groceries to the poultry dealers 
Mitchells’ found that at least 30 per cent 
of the customers of their grocery store 
are farmers. 

Grocery Draws Trade 

First of all to the townspeople the 
Mitchell grocery is known as the place to 
obtain fresh country eggs and choice fries. 
Located in downtown Decatur on a prin- 
cipal street and only a couple of blocks 
from the main business district the gro- 
cery is convenient to all shoppers. All the 
regular Mitchell advertisements in the lo- 
cal papers stress fries and country eggs. 
The direct and well-known connection of 
the grocery with the hatchery and feed 
store also tends to favorably impress the 
townspeople with the grocery as a store 
likely to have the best available eggs and 
fries. Egg sales of the grocery, not sur- 
prisingly then, average some 600 dozens 
weekly. Fries total around 200 to 300 
weekly. 

Offer Groceries for Eggs 

The poultrymen bring their eggs to 
Mitchells’ for sale. Mitchells’ buy large 
quantities of them because of their big 
retail sales through the grocery and _ be- 
cause, in the spring, of their incubator 
capacity. To get the poultrymen to take 
groceries in trade for the eggs, instead of 
demanding cash, Mitchells’ offer two cents 
a dozen more on the eggs on the trade-in 
plan. Seventy-five per cent of the poultry- 
men take advantage of this. In any case, 
however, even though the poultryman has 
taken his eggs to the hatchery, he must 
go to the grocery (four or five doors down 
the street) to obtain money—where he 
tends to buy groceries by suggestion from 
the attractive displays. 

Since the normal profit on grocery sales 
is 30 per cent the Mitchells’ obtain hatch- 
ery eggs for around 20 per cent less than 
if they had purchased them on the market 
for cash, even if you figure in the two 
cents per dozen extra allowed on the eggs 
and the handling cost of the groceries. 

Furthermore the poultrymen, having 
been given credit accounts from the eggs 
at the grocery tend to buy all their gro- 
ceries at the store, often purchasing well 
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above what their eggs take care of. 

The poultrymen like to buy chicks from 
the Mitchell hatchery because they know 
they can later sell their excess cockerels 
to the Mitchell grocery. Mitchells’ always 
favor their own baby chick customers 
when it comes to buying fries. 

When the customer buys chicks from 
the hatchery a contact is made from the 


adjoining feed store to sell feed to raise 
the chicks. 

Therefore to sum up, Mitchells’ buy 
from the poultrymen eggs and cockerels. 
They sell the poultrymen feed, chicks and 
groceries. Mitchells’ profit on everyone of 
these transactions, and the poultrymen do 
— on them than they could any place 
ese. 


National Convention Highlights 


H. B. Dorsey, father of Royce (Ex- 
sheriff Dorsey), Dorsey Grain Co., Fort 
Worth, Texas, was one of the old-timers 
at the Grain & Feed Dealers National 
association meeting. Mr. Dorsey has a 
long record of service in the grain trade 
and was secretary of the Texas Grain 
Dealers association for 31 years. 

L. B. Darling, newly elected director 
of the Independent Feed Dealers of Iowa, 
was one of the few country shippers from 
“Way up North” to invade Dallas for the 
grain conclave. He is manager of the 
Farmers Cooperative Co., Cleghorn, Ia. 

* * * 


Guy E. Hillier, Penick & Ford, Ltd., 
Inc., Cedar Rapids, Ia., who was accom- 
panied by his wife, journeyed from Dallas 
to Long Beach, Cal., where he visited with 
his mother for a few days before return- 
ing home. 

*x* * 

R. T. Dorsey, Dorsey Grain Co., Fort 
Worth, Tex., supplied the roses pinned on 
the coat lapels of all delegates at both the 
grain and feed conventions. Royce is a 
peppy Southerner but he is proud of one 
antique—the oldest addressograph in use 
in the United States. It is 35 years old 
and operates with rubber type. 


Tom G. Wilkinson, Kraft-Phenix 
Cheese Corp., Chicago, may be subject to 
the next poll tax collected in Dallas. He 
stayed through four conventions including 
that of the National Ice Cream Manufac- 
turers association which was in session 
throughout the week of October 18. 

*x* * * 


R. C. (Bob) Crawford, Oyster Shell 
Products Corp., St. Louis, celebrated his 
17th wedding anniversary while in Dallas 
but returned home to spend his birthday, 
October 16, with his family. 

Ox 

F. Peavey Heffelfinger, Monarch Ele- 
vator Co., Minneapolis, almost ran afoul 
of the law while attending the convention 
dinner dance at the Casino on the Texas 
Exposition grounds. He attempted to cut 
in on his wife while she was dancing with 


another grain man who was a member of 
their party and, just as he did so, -found 
the hand of the law on his shoulder. Mrs. 
Heffelfinger denied any acquaintance and, 
inasmuch as cutting in is taboo at the 
Casino, Mr. Heffelfinger had to do all the 
explaining much to the delight of many 
of his friends. 
* * 


Gustaf Ackerman, Oyster Shell Prod- 
ucts Corp., New Rochelle, N. Y., accom- 
panied by his wife, stopped over at Dallas 
for both conventions while on a circle 
tour to visit the firm’s office at St. Louis 
and the plant at Morgan City, La. While 
at Dallas, Mrs. Ackerman enjoyed visit- 
ing with her two nieces, Mrs. Charles Gar- 
trell and Miss Beth Curley. 


W. W. Cummings, Ohio Grain, Mill & 
Feed Dealers association, Columbus, fre- 
quently called the nation’s best state asso- 
ciation secretary, had lots of competition 
for the afore-mentioned title from other 
secretaries in attendance at Dallas. Lead- 
ing aspirants to the title were Fred K. 
Sale, Indiana Grain Dealers association, 
Indianapolis; Floyd (Faust) Oles, Pacific 
Northwest Feed association, Seattle, Wash., 
and “Wild” Ron Kennedy, Independent 
Feed Dealers of Iowa, Des Moines. 

* * 


W. R. (Jerry) Cassell, Health Products 
Corp., Newark, N. J. and James H. Gray, 
James H. Gray Milling Co., Springville, 
N. Y., were other prominent eastern dele- 
gates to the Dallas meeting. 

* * * 


J. F. (Forest) Moyer, Kansas Grain, 
Feed & Seed Dealers association, Dodge 
City, Kansas, was elected president of the 
Secretaries Circle, organized by the 13 
state and sectional association secretaries 
who were in attendance at the convention. 

* * 

L. M. Brown and A. V. Jay represent- 
ed the National Oil Products Co., Harri- 
son, N. J., at the Southern Mixed Feed 
Manufacturers association convention. It 
was Vic’s first trip west since his transfer 
from Chicago to Harrison. 
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travelers at sea, 
the lighthouse stands 
as a symbol of safety. 
They depend upon it 
to warn them away from rocky shores 
and dangerous waters. Should the light 
fail, passing ships would be in great 
danger. But the light does not fail; and 
all who must rely on it for safety have 
learned to take its dependability for 
granted. 

Just so do thousands of feed men take 
for granted the complete dependability 
of NoPpco XX. Many of these manu- 
facturers have used NOPCO XX in their 
feeds for more than eight years, with the 
satisfying knowledge that NOPCO XX 
has delivered every time. 

You, too, can aim at the peace of mind 
which comes from knowing 
that adequate Vitamins A and 
D have been incorporated 
in your feeds. Simply use 
standardized, high potency 
NOPCO XX in your mashes 
at the recommended levels. 
That’s all there is to it. Year 
in and year out NOPCO XX 
has proved to be the most eco- 
nomical form of Vitamins A 
and D protection for regular 
use in commercial-mixed feeds. 
Standardize on NOPCO XX. Drop us 
a card today and the NOPCO man will 
visit you—of course, there is no obligation. 


OF THE IN DU STRY CO., INC., HARRISON, N. J. 


SAN FRANCISCO, CALIF. 


THE FEED BAG — November, 1937 


Editorial Comment 


TIME TO STEP It’s easy to ride the waves, swim with the current or coast 
ON THE GAS down hill but races are won and success achieved by men 


who, when the going is tough, step on the gas and develop 
that “power to pass.” 


Business reports from many sources now indicate that the going is tough but 
there should be no slowing down in the feed industry. 


Agricultural income has reached a new high and your farmer customers have 
money to spend. The feed, egg, milk and meat ratios are favorable and your 
farmer customers can profitably feed on a production basis. 


We can’t see anything wrong with this picture. It’s too bad if your neighbor 
is ill and must go to the hospital but there is no need for us to go with him. Our 
health is good so let’s keep our heads clear and step on the gas so that we may 
get our share of all the fine business available to us. 


First of all, let’s clear our minds of all psychological handicaps. Let’s think and 
talk about the things we see and know and stop worrying about the things we 
hear. Go out on the farms with your feeder friends, get your feet in the dirt 


and you’ll find your poise will return and your head will clear as you hold it high 
in the bracing air. 


You should also return with the satisfaction and confidence which comes with 
successful accomplishment—a feed order taken there, payment of an old account 
received here, and a new friend and prospective customer found on some 
other call. 


Every good businessman should be well informed as to general economic and 
legislative trends but first of all his study should be directed toward seeking 
the facts about conditions in his own industry and his own establishment. Let 
the stock brokers follow the ticker while you study feed merchandising—reading 
your own trade journals, farm papers, feed manufacturers’ circulars and ex- 
periment station bulletins. The gold that will glitter for you must be made 
through your sales in your own home territory. 


DAVID K. STEENBERGH 
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Ted Grell Convinces His Customers 


That Turkeys Make Money 


ED GRELL who operates a feed 

store at Johnson Creek, Wis., is the 

type of chap who is willing to prac- 
tice what he preaches. As a result he has 
convinced a lot of farmers that his advice 
on feeding problems is sound. 

For example, Grell has been advocat- 
ing to many of his feed customers that 
they could make extra money by raising 
turkeys. 

He advanced as a principal reason the 
fact that the Johnson Creek area was close 
to big city markets and that practically all 
farmers had the extra land needed for 
large scale production of the birds that 
make Thanksgiving a happy time for 
many people. He also pointed out to his 
farmer feed customers that the national 
appetite for turkeys is increasing and that, 
therefore, the fowl is profitable to those 
who do a good job of raising it. 

Farmers Are Skeptical 

Farmers in the Johnson Creek area, 
however, as a rule were hesitant. They did 
not know of anyone who had been rais- 
ing turkeys and were unfamiliar with the 
problems to be encountered. They agreed 
they could get a lot of information in 
books about raising turkeys but they 
wanted to back this knowledge with tech- 
nical and practical experience and seeing 
as that wasn’t available they figured they 
wouldn’t attempt it. 

Grell saw that he would have to do the 
job himself, so in the spring of 1936 he 
rented a farm and began raising turkeys 
as a sideline. 

In 1936 Ted Grell raised 1800 turkeys. 
And true to the creed of an intelligent, 
alert feed dealer, he kept accurate records 
of the cost of raising those birds. 

Nets $1.00 Per Bird 

At the end of the season Grell sold the 
majority of his birds to a commission firm 
which was so pleased with the quality of 
the birds that it immediately contracted 
for the entire 1937 flocks. Feed costs on 
those 1936 birds ran Grell $1.55 per bird. 
Exclusive of the labor costs involved, he 
cleared $1.00 per bird. 

In 1937 Grell raised a flock of 2800 
birds, and his records reveal that his feed 
costs this year will be close to $2.40 
per bird. However, his turkeys are bigger 
as a whole this year and he expects a 
better price than last year and figures 
that he will still net $1.00 profit per bird. 

Farmers in this area are now beginning 
to get interested in turkeys because of 
Grell’s venture and it is likely that several 
may begin with large flocks in 1938. If 
so, Grell expects to sell feed to these 
farmers and also to furnish them with a 
lot of good advice on turkey raising. 

Grell has learned a number of things 
about turkeys the past few years that can 
help other raisers. In the first place 


© Averages Profit of $1.00 Per Bird in 1936 


As a result of Ted Grell’s success in turkey raising, a lot of his customers are going into the business. 
And that means extra feed sales for Ted who is shown above with his flock of 1937 Thanksgiving 


dinners. 


turkeys must have plenty of good feed 
and pure water. They must not be mixed 
with chickens, ducks or geese, as they pick 
up diseases of these other fowl very 
easily, although when segregated seldom 
succumb to disease, provided their quar- 
ters are kept clean. 

“The trick in raising turkeys is to put 
in a lot of work keeping their quarters 
clean and giving them good food and 
water,” says Grell. 

For example, he keeps his turkeys on 
open range all the time and moves their 
feeding and watering quarters from one 
section of green pasture to another as 
soon as the grass is eaten. In this way, 
the few diseases the turkeys are subject 
to, can be easily combated. This neces- 
sity for moving the flock frequently is one 
of the reasons why considerable land is 
needed if a person is to raise turkeys on 
a large scale, points out Grell. 

The farm Grell rents is right at the edge 
of town, and he pipes water over a hill 
to the turkey feeding grounds. This elimi- 
nates a lot of labor, lowers costs and the 
piping, laid out in sections, can easily be 
shifted from one spot to the other. The 
piping, of course, is not underground, but 
there is little danger of freezing except 
in late October and November when water 
must be hauled by truck in barrels during 
days when freezing threatens. 

Turkeys Well Guarded 

Grell has two huge spotlights turned on 
his turkey ranch headquarters at night, 
for there is danger of theft even though 
most of the darkies are still in the South. 
Then, too, skunk and other animals can 
damage a flock at night unless there is 
light. 

This feed dealer also has a small shack 
on the turkey ranch and has a night 
watchman who sees that the big flock is 


safeguarded. Grell has demonstrated by 
his two years of turkey raising that he is 
doing the job the way it should be done, 
and he has demonstrated that a neat profit 
can be made. 

Medicinal needs are usually given the 
fowl in their drinking water, but as a 
rule little is needed if the flock is kept 
outdoors on clean ground most of the 
time. 

Plans Own Hatchery 

The idea of selling an entire flock to 
one buyer at market prices, with a pre- 
mium for good birds, has the advantage 
of assuring a quick sale of all the birds, 
states Grell. It also eliminates a lot of 
sales costs which are incurred when a 
raiser tries to sell bird by bird. 

Next year Grell plans to increase the 
size of his flock and even “farm” out 
smaller flocks to customers if the idea 
seems feasible. He has been buying his 
baby birds from hatcheries, but next year 
he plans to do some of his own hatching 
and is holding over some of his best hens 
for this purpose. 


@ MRS. JOSEPHINE WRIGHT Mc- 
CONNELL, wife of Earl McConnell, for- 
mer president of the Rex Milling Co. and 
McConnell Grain Co., Buffalo, N. Y., and 
now manager of the elevators of the Strat- 
ton Grain Co., Springfield, Ohio, died Oc- 
tober 1 after a three weeks’ illness. 

@ VERNON BUSHMAN, Bushman 
Milling, Inc., has leased his plant at Saw- 
yer, Wis., to the New Richmond Roller 
Mills Co., New Richmond, Wis. New 
machinery has been installed, a new office 
has been constructed and lumber and coal 
are being handled in addition to feeds. 
The name of the firm has been changed 
to Sawyer Fuel & Supply Co. 
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EVERY DAY IS THANKSGIVING 


| on dealers celebrate Thanksgiving all the year round when 
they sell the Gold Medal line of quality rations for cows, calves, 
pigs, poultry and dogs. Gold Medal Feeds keep stock healthy— 
and returns the user a real profit over feed cost. Dealers benefit 
by increased sales and steady repeat business. 


Another reason for their success is Gold Medal’s year round 
program of sales and advertising helps. Forceful advertisements 
in leading farm and breed papers, convincing direct mail adver- 
tising and active personal sales help from Gold Medal salesmen 
are part of this successful program. 


Write today for full information about the Gold Medal franchise 
and why it will pay you to sell Gold Medal Feeds. 


WASHBURN CROSBY COMPANY 


(Trade Name) 
MINNEAPOLIS Central Division of General Mills, Inc. KANSAS CITY 


WHEN YOU SELL GOLD MEDAL FEEDS 


MAIL THIS COUPON TO OUR NEAREST OFFICE 


MAI L TH | S | Washburn Crosby Company Dept. G-11 


Yes. I'd like to know more about the Gold Medal franchise and how it will help my 


ness. lunderstand that this coupon does not obligate me in any way. 


Name. 


Town State 
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NEW YORK 


Hayden Newhall, Buffalo grain broker 
for many years, died at the age of 59 
years, October 15. He had been active for 
many years. 

Ralph LeFever, for 30 years associated 
with the R. & C. I. Lefever Co., Rosen- 
dale, died October 6 at his home. 

Farmers Feed Co., New York, recently 
bought 18 lots adjacent to its present site 
at a cost of $41,000. 

A. H. Perkins mill, New Egypt, has 
been rebuilt after being destroyed by fire. 

Eastern States Co-operative Milling 
Corp., Tonawanda, suffered damages of 
$5,000 recently from a dust explosion. 

Lawrence S. Risley, Binghamton, has 
purchased the coal and feed business con- 
ducted by Mrs. Jesse Jacobs, Oxford. 


his Month In Your Feed Store 


@ Live Tips To Help You Get More Business @ 


Interest In Ads 


Everyone studies the advertisements of 
a New England dealer who has hit upon 
a clever attention getter to put in a con- 
spicuous part of the display space used. 
Every week he digs up something inter- 
esting about persons and events in his 
community. For example, several months 
ago he published the fact that the oldest 
settler would be 92 years old on a certain 
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You More Egos 
at Less Cost 


On THE Air Every DAy— 
Selling for Northrup, King Dealers! 


wcco 


Northrup, King’s Almanac 
of the Air — Featuring 
Clellan Card and his 
hunks of funny stuff over 
WCCO every weekday 
morning for 15 minutes, 
starting at 7:00 A. M., 


King. 
810 on your dial. 


Dealers are enthusiastic about Northrup, King’s 
new radio programs. And it’s no wonder! Radio 
is doing a bang-up job of selling Northrup, King 
feeds for them. Farmers are listening to, and 
enjoying these new programs. What’s more they 
are buying Northrup, King products as a result 
of the sales messages they hear every day. Get 
your share of the sales and profits these radio 
programs are building. Line up with Northrup, 


Wholesale Feeds and Seeds 


NORTHRUP, CO. 


Minneapolis, 
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DEPENDABLE 
SINCE 1884 


Minnesota 


date. On another occasion he reminded 
the folks that the village was incorporated 
35 years ago, etc. This interesting com- 
ment is used to head off a list of specials 
which he has to offer or is tied up with 
some particular point emphasizing the 
merits of the products which he handles. 
The files of the local newspaper furnish 
many valuable tips for the purpose and 
the editor is often prompted to follow up 
with a front page story after the tip is 
unearthed. 


Talks His Advertising 


Whenever a Michigan dealer hands his 
customers a piece of literature supplied 
by his manufacturer, he takes time out 
to open the folder or booklet and point 
out the highlights of the message which 
he is trying to drive home. He finds that 
the extra minute spent in this presentation 
arouses the farmer’s curiosity and instead 
of throwing the advertising away when he 
gets home he actually sits down and reads 
it. Since adopting the plan the dealer 
has experienced a noticeable jump in his 
sales. 


Turkey Service 


With the problem of a surplus of tur- 
keys in his community facing many of 
his customers a Minnesota dealer decided 
to help them dispose of their birds for the 
Thanksgiving season. His first step was to 
send an annoucement to the farm trade 
in which he requested them to fill out a 
questionnaire informing him as to the 
number of turkeys they had for sale. 
Then he published an advertisement in 
his local newspaper and those of adjoin- 
ing towns, informing the city folks that 
he would be glad to take orders for choice 
birds for their festive board. This plan 
sold many turkeys for the dealer’s farm 
customers and many of them reciprocated 
by giving him a nice volume of feed 
orders. 


Corn Values 


One feed dealer who is often requested 
by his customers to figure the value of ear 
corn as compared to shelled corn has con- 
ceived a simple explanation. He tells the 
farmers that shelled corn, as they know, 
is figured at 56 pounds to the bushel, while 
ear corn is figured at 76 pounds to the 
bushel. This would mean, he further 
points out, that if shelled corn is selling 
at $1.00 a bushel, ear corn would be 
worth $1.00 for 76 pounds, with some 
discount to be taken for the cost of shell- 
ing. He further explains that, due, to 
drying, ear corn is usually figured at 70 
pounds instead of 76 pounds to the bushel 
after December 1. Try this explanation 
on your customers the next time they ask. 
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More Federal Control of Industry 
To Come From Next Congress 


® Address Delivered at National Convention 


LTHOUGH congress is pledged to 
A act again on the farm problem, it 
is difficult to presage with any de- 
gree of accuracy what course our farm-re- 
lief experts will pursue in the forthcoming 
session. The situation is made even more 
complex when it is considered that one 
branch of government is for strict crop 
control, another for reopening more pro- 
ductive land—that soil benefits are paid 
on the one hand to increase production 
and loans offered for producing less, and 
that efforts are made to restore foreign 
outlets while bolstering prices above the 
world’s level. 

We are convinced, however, that we 
shall soon hear considerable from Wash- 
ington regarding parity income, market- 
ing controls, production controls, ever- 
normal granary, land reclamation, soil 
conservation and restoration of processing 
taxes. In other words, we are at another 
one of those cross-roads where more bills 
will be enacted in another effort to end 
farm bills or, as it were, a war to end 
war. 

More Federal Control 

It is the unanimous opinion of those in 
Washington who watch things closely that 
trade and industry generally are in for 
more federal control; that their opera- 
tions are likely to be subjected to further 
government interference and regulation 
with its resultant increased cost of doing 
business. 

Many bills to accomplish this already 
are part way through the legislative mill, 
and there is the threat of others to come. 
Behind most of the proposals there is lit- 
tle question that the prime motive is to 
tighten Washington’s grip on business 
rather than to bring about economic re- 
forms. 

Since the establishment of the new deal 
in 1933 there has been expended upwards 
of $3,000,000,000 for farm relief, and ap- 
proximately one-seventh of the revenue 
collected by the federal government has 
been paid to farmers in some form or 
other. 

First on Calendar 

We are told now that general farm leg- 
islation will be the first order of business 
at the next session of congress. The 
avowed goal is better income for the 
farmer by securing a closer adjustment 
of supplies to domestic and export market 
requirements with an ever-normal granary 
big enough to protect the country in lean 
years. 

When the time arrives to draft legisla- 
tion, present indications are that the so- 
called American Farm Bureau Federation 
bill will be used as the basis. This bill 
goes in the same direction as the invali- 
dated Agricultural Adjustment Act but 
much farther, and also builds on the more 
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By FRANK THEIS 


recent Soil Conservation and Domestic 
Allotment Act. It seeks to assure the 
farmer parity income on normal supplies 
of his crops, imposes compulsory govern- 
mental control of production and market- 
ing, and establishes an ever-normal gran- 
ary. 

In its present form the Pope-McGill 


E. C. DREYER 

Mr. Dreyer, Dreyer Commission Co., St. Louis, 
presided at the special meeting of the Feed Trade 
Relations Council of which he is chairman at the 
recent convention of the Grain & Feed Dealers 
National association. The address published here- 
with was delivered by Frank Theis, Simonds- 
Shields-Lonsdale Grain Co., Kansas City, Mo., who 
was elected second vice president of the associ- 
ation at the convention. 


bill, S-2787, virtually approved by the ad- 
ministration for production and marketing 
control, contains the following provisions: 

(1) Establishes a national soil depleting 
base acreage for each of the major crops, 
which base acreage for each crop is to be 
allotted among states, counties, and indi- 
vidual producers by the secretary of agri- 
culture. 

(2) Defines “total supply” and “normal 
supply” for each crop and authorizes the 
secretary to establish an ever-normal 
granary which shall be such supply in ad- 
dition to the normal supply but not in 
excess of 10 per cent thereof “as will 
maintain a surplus reserve adequate to 
meet domestic consumption and export 
needs in years of drought, flood, or other 
adverse conditions as well as in years of 
plenty.” 

(3) Authorizes the secretary to impose 
marketing quotas on all farmers when sup- 
plies become excessive as well as to order 


cooperating farmers to reduce production 
below their base acreage as a means of 
reducing excessive supplies. 

(4) Authorizes the secretary to make 
fixed benefit payments to cooperating 
farmers who do not exceed production 
limits set for the year. 

(5) Authorizes and directs the secretary 
to set up an adminstrative agency and to 
make such expenditures as he deems nec- 
essary to carry out the provisions of the 
act; appropriates the sum of $400,000,000 
beginning with the fiscal year ending June 
30, 1939, for the administration of the 
act and for the making of soil conserva- 
tion payments and parity payments pur- 
suant to adjustment contracts; and 

(6) For consumer protection directs the 
secretary to release supplies to be market- 
ed when prices exceed parity by more 
than 10 per cent and also to raise and 
lower the tariff on a dutiable commodity 
when the price for this commodity is more 
than 10 per cent below or above parity 
price for the commodity. 

Sets Up Loan Reserve 

The bill would also establish a Surplus 
Reserve Loan Corp. with a capital stock 
of $100,000,000 subscribed by the United 
States, with additional authority to issue 
its notes, debentures or other obligations 
to be fully guaranteed by the government 
in a par amount aggregating not more 
than five times the amount of its capital 
stock or a total of $600,000,000. Summar- 
izing, it will be seen that there is an ap- 
propriation of $100,000,000 to the Surplus 
corporation with further authority to is- 
sue obligations for an additional $500,- 
000,000 which, together with an appropri- 
ation of $400,000,000 for soil benefits and 
parity payments, makes a total of $1,000,- 
000,000. 

In its present form, the Jones bill, 
HR-8246, has many features of the Farm 
Bureau bill but differs in the following 
respects: 

1. Does not impose a tax on a farmer 
for marketing in excess of his quota, such 
action merely disqualifying him for soil- 
benefit payments the following year; 

2. Levies processing taxes on major 
commodities when total supplies reach 
marketing quota levels, with compensa- 
tory taxes on competing products, the 
same as under the AAA. The tax on 
wheat is set at 20 cents a bushel, cotton 
at 2 cents a pound, and rice at 20 cents 
a bushel. How corn will be handled has 
not been definitely decided but probably 
through a tax on hogs. 

3. Leaves amounts, terms and condi- 
tions of loans on farm-stored commodities 
to the discretion of the secretary in lieu 
of the fixed scale in Farm Bureau bill. 

4. Continues soil conservation and bene- 


(Continued on Page Forty-four) 
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Evening Calls on Farmers Pay Well 
For Michigan Feed Dealer 


® Store’s Success Based on Smart Merchandising 


ITH business this year 800 per 
cent of what it was in 1931, the 
year he started in business, and 
33% per cent better than last year, Floyd 
Schut, proprietor of the Sparta Feed Co., 
Sparta, Mich., is rapidly developing a 
business that promises to become one of 
the leading retail feed firms of his state. 

“Personal solicitation,” says Mr. Schut, 
“is the backbone of my success. I spend 
all the time possible in calling on farm- 
ers. Most of this I do evenings after the 
store has closed. I follow up this system 
religiously, missing but few evenings when 
I do not make one or more calls. I have 
a man to help me most of the time in the 
mill and store and there are times when 
I could get away in the day time to make 
calls. 

Retains Old Customers 

“However, I prefer not to do so as I 
want to wait personally upon customers 
when they come in. These personal con- 
tacts in the store mean as much as those 
made on the farms and oftentimes more, 
as I then have all the products I sell right 
at hand to show customers. I might lose 
a lot more than I would gain by not be- 
ing present when people come in. I figure 
that sales talks with actual customers are 
more effective than with prospects. In 
these days of strong competition, it re- 
quires a lot of work to keep old customers 
sold as well as to obtain new customers.” 

Mr. Schut is a young man of pleasing 
personality. He is a graduate of Michi- 
gan State college, where he specialized in 
poultry culture. Following his graduation, 
he became manager of a poultry farm at 
Zeeland, Mich. After a few years here, he 
was Called in 1929 to the McFall poultry 
farm at Sparta to advise the owners on a 
disease that had infected their laying flock 
of 5000 hens. His work in eradicating the 
disease led to his appointment as manager 
of the farm. 

From Farm to Feeds 

In eradicating the disease, Mr. Schut 
devised feeding formulas of his own that 
helped in putting the flock back on the 
road to health. In his experimental work, 
he ran 2500 of the flock on his own feed 
and the other 2500 on the feed which had 
been in use. Finding his own formulas 
much superior, he put the entire flock on 
these with the result that it was soon back 
on the payroll. His experience in feeding 
this large flock induced him to go into the 
feed business, which he did after two 
years at the McFall farm. 

Renting an old feed mill on the main 
street of the city that had been idle for 
several years, he started in business. He 
sent out letters to farmers announcing his 
opening and also announced it in the local 
newspaper. Many farmers who knew of 
his success at the McFall farm dropped in 


and became permanent customers. 

“T began, at once, my system of evening 
calls on farmers,” Mr. Schut explained. 
“While I do not despise the business of the 
smaller buyers of feed, my practice is to 
call first on the ace farmers—those who 


Mr. Schut at his store front. 


buy in fairly large quantities. I find that 
when the larger buyers become our cus- 
tomers it is easy to get the smaller.” 

Mr. Schut’s building is 60x80 feet and 
two stories high. It comprises a feed mill 
and display room for feeds. His equip- 
ment comprises a crusher, sheller, grinder, 
and a half-ton mixer. He does custom 
grinding for those who desire it and keeps 
a full line of all materials entering into 
the manufacture of feeds so the farmers 
can get any desired formula properly 
mixed. In addition, he carries three brands 
of nationally known commercial feeds. 
His sales of the latter run an average of 
around 1000 bags a month, being some- 
what heavier in the winter than in sum- 
mer. Dairy feeds predominate with about 
55 per cent of the total. Poultry feeds 
make up about 30 per cent and hog and 
horse feeds about 15 per cent. 

Mr. Schut believes in keeping abreast 
of the times and so belongs to two local 
associations of feed dealers. He is also a 
voracious reader. His name is on the 
mailing list of state and government ex- 
perimental stations and he makes good use 
of the bulletins issued by them as well 
as reading many agricultural and feed 
magazines. 

While Mr. Schut places his main reli- 
ance upon personal solicitation and per- 
sonal contacts in the store, he uses several 
other methods of getting business. One of 
these is advertising in the local newspaper. 
Just now he is in the midst of a ten 


weeks’ campaign for business in common 
with merchants of his city in other lines. 
He carries an ad in each issue of the 
paper for ten weeks. With each purchase 
during this time of 50 cents, he gives a 
ticket. Each Saturday night during the 
campaign the merchants award prizes to 
the holders of the tickets. This stunt has 
stimulated much business. 

Direct mail is used four times a year, 
sometimes featuring literature supplied by 
the feed manufacturers and sometimes 
letters prepared by himself. Two bulletin 
boards appear near the entrance of the 
store. One of these is for the use of 
farmers who have anything they wish to 
buy, sell or exchange. This feature is 
another good will builder that is proving 
effective. The other board lists all items 
needed for home mixing of feeds and asks 
those who follow this practice to ask for 
the proper formulas. This board, by giv- 
ing information of items needed, performs 
another good will service. 

Mr. Schut maintains floor displays con- 
stantly, keeping them free from dust and 
of inviting appearance. All inside displays 
are readily accessible to customers, even 
the feed mill itself is accessible. Mr. Schut 
believes in opening everything connected 
with the business to full view as it creates 
confidence in customers who know there is 
nothing to cover up. Occasionally, dis- 
plays of live chickens are featured, show- 
ing the progress of growth from day to 
day due to proper feeding. 

Active at School Fair 

The local school has an annual fair at 
which prizes are offered for the best live- 
stock and other farm products. The poul- 
try exhibits here are extensive. Mr. Schut 
gives culling demonstrations at these fairs 
and also acts as judge of the poultry 
exhibits. He has a display of feeds at 
these fairs and gets in some effective work, 
not only from personal sales talks with 
farmers but also from the silent effect of 
those who watch his skill in culling and 
judging. 

While Mr. Schut specialized in poultry 
in college, his course in other livestock 
was thorough. As a result, he can give 
advice and information on the feeding and 
care of any kind of livestock. He is fre- 
quently called upon for such advice. In 
fact, his reputation is more than local. 
His activities while in charge of the Mc- 
Fall farm attracted the attention of many 
interested outsiders and he has been fre- 
quently mentioned in the leading poultry 
magazines of the country as well as in 
newspapers of prominence. 

“T have no way,” says Mr. Schut, “of 
knowing definitely just how much busi- 
ness has come from any one particular 
method of promotion. I believe that all 
of them together have a cumulative effect 

(Continued on Page Forty-one) 
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“My pep’s gone 


... and the 


laying season's 


almost here” 


Wise poultrymen know they must 
prepare and maintain flock health 
economically if they are to make a 
profit. Nutritional diseases—like 
chick pellagra (dermatitis) and 
nutritional paralysis—and infec- 
tious diseases — principally 
coccidiosis — are constant flock 
enemies which must be “licked” 
without too much cost. 

How can these diseases be pre- 
vented? How can flock health 
be economically maintained, and 
growth and hatchability increased? 

By using KRACO DRIED 
CHEESE WHEY, made by Kraft. 

Scientific feeding tests con- 


ducted at leading Universities 
and experiment stations show 
that Dried Cheese Whey not only is an economical disease preventative, 
but that it greatly increases flock health and hatchability. 

KRACO Dried Cheese Whey contains an abundance of the important 
nutritive elements of milk, including the Vitamin G complex essential for 
growth, hatchability, and for the prevention of nutritional diseases (der- 
matitis and nutritional paralysis). Kraco also contains 70% lactose, impor- 
tant for intestinal health and for keeping out parasites (anti-coccidiosis). The 
protein in Kraco is lactalbumin, a valuable supplement for cereal proteins. 

Increase Profits by using Kraco in Starting, Growing and Laying Mashes. 

DRIED 


KRACO CHEESE WHEY 


‘gbundent Vitamin G 


Kraft-Phenix Cheese Corp. 


“What you need is 
KRACO DRIED CHEESE 


are Pay Days... when flocks 
are health-conditioned early 


WHEY in your 


Insist upon KRACO 
for these reasons: 


Better Flock Health, Greater Growth, 

Higher Hatchability—because of Kraco’s 

abundance of important nutritive elements 

of milk, including the Vitamin G complex 

(made up of Lactoflavin, the anti-dermati- 
@ tic and anti-paralytic factors). 


High Lactose Content — promotes intes- 
tinal health, keeps out parasites 
(coccidiosis control). 
In addition, Kraco contains the valuable 
Lactalbumin (protein) of high supplemen- 
@ tary value, and milk minerals. 


MAIL THIS COUPON for latest scientific data 
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Southern Mixers Hear Latest Facts 
On Feeding Experiments 


© J. F. Weinman Elected President at Convention 


ESULTS of experiments with vita- 
mins and other feeding elements 
were graphically disclosed to mem- 

bers of the Southern Mixed Feed Manu 
facturers association at the annual conven- 
tion which was held at the Hotel Adolphus, 
Dallas, Tex., October 14 and 15. It was 
virtually a two- day course in better feed- 
ing practices from which all could not help 
but profit. 
Weinman New President 
. F. Weinman, Weinman Milling Co., 
Little Rock, Ark., was chosen as the new 
president of the association at the close 
of the meeting to succeed Wayne Long- 
mire, Security Mills, Knoxville, Tenn. 
Other officers elected were A. C. Peterson, 
Memphis, Tenn., vice-president; J. B. 
Edgar, Memphis, treasurer, and E P. 
(Jerry) MacNicol, Memphis, secretary. 
The convention opened with a greeting 
from Charles P. Shearn, president of the 
Texas Feed Manufacturers association, 
whose members turned out enmasse to 
join the visiting mixers and who proved 
to be ideal hosts. J. B. Edgar gave the 
response in place of Wayne Longmire who 
was unable to attend the sessions because 
of illness. 


In the address which followed, C. J. 
Crampton, executive secretary, Dallas 
Chamber of Commerce, pointed out the 
value of trade organizations and urged 
the feed men to give full support to their 
association. 

Vitamins for Hogs 

That sows deprived of sufficient vitamin 
A for a considerable period before they 
were bred were likely to produce litters 
that were blind was pointed out by Fred 
Hale, chief of the division of swine hus- 
bandry, Texas Agricultural Experiment 
station. He gave full details of the tests 
conducted by his station and illustrated 
his talk with charts. 

“That maternal vitamin A deficiency 
results in congenital blindness,” he said, 
“seems very likely in the light of these 
experiments, but how and when the anom- 
aly is formed are largely questions for the 
future. These experiments, however, do 
present a new field of thought, and place 
diet during the early stages of embryonic 
development in a very important position. 
In any case, it is obvious that until we 
have evidence to the contrary we should 
insist on an abundace of vitamin A in the 
diet in the early stages of pregnancy when 
so many of the vital organs of the embryo 
are being formed.” 

Poultrymen Need Help 

A. H. Demke, past president of the 
International Baby Chick association, 
urged the feed manufacturers to support 
the Poultry Improvement Plan, and the 
World’s Poultry Congress at Cleveland in 


e1ge 


1939 and to promote the consumption of 
domestic and discourage the use of for- 
eign eggs. He pointed out that feed mix- 
ers and hatchery operators had a mutual 
job of putting the poultryman in a more 
favorable position and that no efforts 
should be spared to achieve this end. 


Cc. B. FRETWELL 


Mr. Fretwell is one of the directors who is 
serving the Southern Mixed Feed Manufacturers 
association. His firm is the Spartan Grain & Mill 
Co., Spartansburg, S. C. 


“You members of the mixed feed in- 
dustry,” he said, “have made outstanding 
progress in many ways. The advances you 
have made in the compounding of feeds 
have been the result of research work un- 
surpassed in any industry anywhere. You 
have built giant mills and have organized 
great, expensive sales forces. You have 
created beautiful merchandising programs 
and advertising campaigns. No one can 
find fault with all of these things, yet of 
late I have wondered if you have not left 
out the most important link in your 
chain. What have you done collectively 
as an industry to help better the condi- 
tions of this poultry keeper? It should 
be one of your industry’s objectives to 
get behind one or all movements that are 
calculated to improve poultry conditions.” 


Golf and Exposition 

The convention session adjourned at 
noon in favor of the qualifying round 
golf tournament which was held at the 
Dallas Country club. Those who did not 
participate took advantage of the oppor- 
tunity to visit the Pan American Expos- 
ition, many staying over into the evening. 

Congressman Walter Chandler, Mem- 
his, Tenn., opened the following morn- 
ing’s session with a discussion on the 


labor-wage situation. He was followed by 
Ross M. Sherwood, chief of the division 
of poultry husbandry, Texas Agricultural 
Experiment station, who explained the ef- 
fects of feeding rations containing too 
much fat to hens and the resultant out- 
come in the quality of the eggs. 


A comprehensive analysis of the various 
types of vitamins was given by A. R. 
Kemmerer, assistant chemist, division of 
chemistry, Texas Agricultural Experiment 
station. His address is published on page 
20 in this issue of The Feed Bag. 


The closing afternoon of the conven- 
tion was spent in winding up the golf 
tournament and in visiting the Pan Amer- 
ican Exposition. Prizes won by the golfers 
were presented at the annual banquet 
held in the evening. 

Directors of Association 

Directors of the association now serv- 
ing are R. E. Barinowski, Feedright Mill- 
ing Co., Augusta, Ga.; George Keith, Her- 
mitage Mills, Nashville, Tenn.; Charles 
Whyte, Whyte Feed Mills, Pine Bluif, 
Ark.; E. Wilkinson, Western Grain Co., 
Birmingham, Ala.; H. L. McGeorge, 
Royal-Stafolife Mills, Memphis; Wayne 
Longmire, Security Mills, Knoxville, 
Tenn.; and C. B. Fretwell, Spartan Grain 
& Mill Co., Spartansburg, S. C. 

The southern manufacturers also adopt- 
ed a resolution condemning free deals, 
bonuses, premiums, etc., on the grounds 
that such practices “encourage wasteful 
competition in the endeavor of one manu- 
facturer to outdo another.” 


Another resolution urged members to 
protest the passage of proposed federal 
wage and hour legislation to their con- 
gressmen and a third embodied a request 
for the United States department of 
agriculture to publicize the National 
Poultry Improvement Plan. 


@ F. E. LASHELLE, JR., has been ap- 
pointed associate director of the commer- 
cial feed department of General Mills, 
Inc., with headquarters at Detroit, Mich. 
He will assist Searle Mowat, present di- 
rector. Mr. LaShelle was formerly man- 
ager of the commercial feed division of 
the Sperry Flour Co., San Francisco. 


a 


OHIO 


Ray Patterson has purchased the -feed 
store at Stockport from P. C. Moore. 

Opekasit Farms, Inc., Glendale, are 
ie the erection of a $24,000 feed 
mill. 


Wilbur Spanabel and George Burkle, 
Columbiana, have purchased the Spaite 
feed mill, East Palestine. 


Guy Powers, Nutwood, has installed a 
20 h.p. feed mill in his plant. 
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NIX, SISTER! YOU'VE 
GOT US ALL WRONG! 


sak 


ieee WAS MUCH AS A MILK PRODUCER! 


A good flock of hens will fill up the pail all right—but not with milk. 
A hen’s aim in life is to make eggs! The farmer who cashes in on this 
ambition is the one who gives his hens plenty of the materials out of 
which eggs are made. IT STANDS TO REASON THAT AN 
ALL-PURPOSE CONCENTRATE CAN NEVER DO QUITE 
THE JOB THAT A SPECIALLY PREPARED AND BALANCED 
LAYING CONCENTRATE WILL DO. Feeding a hen for milk 
production will never bring maximum egg production. Doughboy 
Mash Concentrate is made exclusively for poultry. It is made to do 
one job well—to keep poultry flocks at steady, high egg pro- 
duction. Put your efforts behind Doughboy Special-purpose 
feeds and concentrates and profit by helping your customers 
to bigger profits. All Doughboy feeds are vitamin E re- 
enforced for surer reproduction, oe production. 


Combine Your Needs in a Mixed Car Order 


NEW RICHMOND ROLLER MILL CO. 


NEW RICHMOND Since 1887 WISCONSIN 
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Vitamins Form Important Parade 
In Science of Feeding 


© Address Delivered at Southern Mixers Parley 


ITAMINS have ceased to be a side- 
Wine with scientists and have become 

a rich field in themselves. Many 
workers today are devoting all their time 
to the study of just one vitamin and 
finding that it is a much wider field than 
they can cover. 

For the sake of clarity we can divide 
the vitamins into two groups—water- 
soluble vitamins and fat-soluble vitamins. 
Among the fat-soluble vitamins is the well 
known vitamin A which all animals and 
people must have for good health, good 
growth and to prevent sore eyes and pos- 
sible blindness. Also in this group is vita- 
min D which prevents rickets in young 
animals and is essential for developing or 
maintaining hard, straight bones. Vitamin 
E is another one of the well recognized 
fat-soluble group. It is necessary for fer- 
tility and reproduction. Finally, in this 
group are some of the new and less well 
recognized vitamins. These are vitamin K, 
the anti-hemorrhagic vitamin; vitamin F, 
the so-called skin vitamin and the gizzard 
erosion factor, which prevents the gizzards 
in chickens from being eroded. 

Water-Soluble Vitamins 

In the water-soluble group of vitamins, 
we have a number of vitamins named 
vitamin B. To distinguish one vitamin B 
from another, we put numbers after the 
letter, and call them B1, B2, B3, etc. 
Vitamin Bl, the vitamin we formerly 
called just vitamin B, prevents polyneuri- 
tis in animals and beri-beri in humans. 
Then there is the vitamin B2, complex, 
which has lately been found to be a whole 
flock of vitamins. One of the flock we call 
vitamin G or vitamin B2, or “flavine”. 
This vitamin, no matter which one of the 
names we use, is necessary for growth. An- 
other of the flock, vitamin B6, prevents 
pellagra in rats. Still another, the P.P. fac- 
tor, prevents pellagra in humans and black 
tongue in dogs. In the B group of vita- 
mins, we also have B3, B4, and B5. Con- 
tinuing with the water-soluble group, we 
have vitamin C, which prevents scurvy 
in man, monkey, and the guinea pig. 

In the list of vitamins that I have enum- 
erated, there are only a f.w which are 
important to a group of people interested 
in animal feeds and feeding. 

What Vitamin B Does 

Vitamin B1, the factor which has to do 
with the prevention of polyneuritis in ani- 
mals and beri-beri in humans, has little if 
any significance in practical animal feed- 
ing. It is probably required by all farm 
animals except the cow, which can manu- 
facture this vitamin in her rumen. 

The only importance of vitamin B1 in 
animal feeding, as far as I know, is in 
its connection with human nutrition. Eggs 
can be increased in this vitamin by feed- 
ing large amounts of it to hens. The 


By A. R. KEMERRER 


Texas Agricultural Experiment Station 


addition of yeast, an excellent source of 
vitamin B1, to the hen’s diet will some- 
times increase the vitamin B1 in her eggs 
by as much as 100 per cent. 


Vitamin B2 or flavine as it might better 
be called to avoid confusion with our old 
conception of vitamin B2, has been shown 
to have considerable importance in poul- 
try nutrition. It is necessary in the diet 
for good growth, good egg production and 
good hatchability of eggs. Workers at the 
New York Experiment station claim that 
growing chicks need about 290 units of 
flavine per 100 grams of ration for nor- 
mal growth; that laying hens need about 
230 units per 100 grams of feed in order 
to produce eggs that will hatch well and 
about 130 units for a normal egg pro- 
duction. These amounts of flavine might 
not be contained in some chick rations but 
would be present in any well balanced 
one, for such feeds as dried skim milk, 
dried whey and alfalfa meal are high in 
this vitamin. Dried skim milk contains 
about 20 units per gram, alfalfa about 10 
to 16, meat scraps about 6, wheat mid- 
dling about 3, yellow corn about 1, and 
other grains about 0.5. A diet containing 
290 units per 100 grams then is not hard 
to devise. 

Vitamin Content of Eggs 

The flavine content of the egg depends 
upon the flavine content of the hen’s diet. 
It can be increased as much as 100 per 
cent in eggs by adding yeast which is an 
excellent source of flavine to a good 
chicken ration. The importance of flavine 
in the nutrition of other farm animals 
is not well known. 


Vitamin A, which is commonly spoken 
of as the anti-xerophthalmic factor, is 
highly important in practical animal feed- 
ing. It has been known for some time to 
be necessary for the life and good health 
of all animals. If the quantity in the diet 
of young animals is too small they will 
not grow well and will have other symp- 
toms of disease. They may suffer from 
night blindness—which means, as its name 
implies, inability to see at night and if 
the deficiency is severe enough they may 
develop sore eyes and even become totally 
blind. Also they may have respiratory 
troubles and skin disorders, which can 
lead to secondary infections. One of the 
severe symptoms of a vitamin A defi- 
ciency in cattle is convulsions, often -fol- 
lowed by death. 


Vitamin A activity is present in two 
different forms in nature (1) vitamin A 
proper, a colorless substance found only 
in the animal kingdom, as in cod liver 
oil, and other liver oils; and (2) caro- 


tene, one of the yellow pigments found 
in plant materials, in egg yolk, and also, 
together with vitamin A itself, in butter. 
Carotene is present in nature in three ac- 
tive isomers; namely, alpha carotene, beta 
carotene, and gamma carotene. Beta caro- 
tene occurs to the greatest extent and has 
two times the vitamin A potency of either 
alpha or gamma carotene. Cryptoxanthin 
is another pigment which has vitamin A 
activity. It occurs in yellow corn and 
is closely related to carotene chemically. 
Vitamin A for Cows 

Farm animals usually receive enough 
vitamin A in their feed to keep away the 
extreme symptoms of a deficiency. How- 
ever, they very often do not receive all 
the vitamin A they should have. For in- 
stance, it has been shown at the Texas 
Agricultural Experiment station that dairy 
cows do not get enough vitamin A to pro- 
duce a butter high in vitamin A unless 
they have access to green growing pasture 
grasses. A cow must receive from 750,000 
to 1,400,000 Sherman-Munsell units of 
vitamin A per day to produce butter fat 
containing 65 to 95 Sherman-Munsell units 
of vitamin A, the amount found in good 
butter. 

Vitamin A for Poultry 

The vitamin A requirements of growing 
chickens and laying hens are also high. 
According to Sherwood and Fraps of the 
Texas Agricultural Experiment station. 
growing chicks need from 125 to 150 units 
of vitamin A potency per 100 grams of 
feed if they are hatched from eggs rich 
in vitamin A and as high as 300 units per 
100 grams of feed if they are hatched 
from eggs low in vitamin A. 

Laying hens need more vitamin A than 
growing chickens because of the vitamin 
A needed to put into the egg. In order 
for a hen to produce a large number of 
eggs of a high vitamin A potency, her 
feed must contain about 750 Sherman- 
Munsell units of vitamin A per 100 grams. 
If eggs high in vitamin A potency are not 
required of the hen, she can produce a 
good number of eggs and maintain herself 
in good condition on a feed containing 300 
units per 100 grams of feed. 

Another interesting fact for poultry 
feeders is that hens on ordinary rations put 
about 25 per cent of the vitamin A they 
eat into their eggs. This 25 per cent trans- 
ference of vitamin A, however, is limited 
and the percentage decreases if the intake 
of the vitamin becomes high. For instance. 
it has been found to decrease to as low 
as 0.2 per cent when massive doses of 
vitamin A are fed. A dairy cow does not 
utilize the vitamin A she eats as well as 
a hen does. She can transfer only 2.5 per 
cent of the amount she receives in her 
feed into her milk. 


(Continued on Page Thirty-two) 
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SEND FOR YOUR COPY TODAY 
GesFREE....... 


and EVERY MIXER OF FEEDS 
should read this new lodine Booklet | 


ODINE PLAYS an important role in the utilization of present-day 
i feed ingredients. 


This new booklet, quoting leading nutritional authorities, answers 
many questions about the need and benefits of Iodine. It tells how . 
Iodine, although not a food, is essential to life—how it helps con- 
vert well-balanced feeds into tissue and energy. 


Every dealer selling feeds, minerals or concentrates —every nutri- 
tionist — every feed mixer, interested in the betterment of produc- 
tion and reproduction, will want a copy of this booklet. Your copy 
| is free if you will mail a postcard NOW. Address Dept. F.B.-11 - 


Most Iodine used in this country is produced in 
the manufacture of Natural Nitrate of Soda. 


IODINE EDUCATIONAL BUR 


120 BROADWAY NEW 
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| WHAT'S THIS, 


about 
VITAMIN “E”"? 


“A 
nswers 


on vitamin E and 
other vitamins 


? 


Published 
NORTHRUP, KING & CO. 


IF YEAR ‘ROUND PROFITS SOUND GOOD 
Get the Facts on STERLING Pig and Hog Balancer 


There’s money in selling a feed that makes money. 
That’s why dealers have been finding Sterling Pig & 
Hog Balancer such a profitable, fast turnover item. 
Sterling Pig and Hog Balancer is balanced and blended 
to do a fast, economical job of pork building—it pro- 
duces more pounds of pork in less time at less cost. 
Sterling appeals to farmers because it makes their farm 
grown grains do a better, more profitable job—and 
because it contains none of the things that they can 
raise economically for themselves. Sterling Pig and 
Hog Balancer is a year ’round seller for the dealer. 
You can get quick proof of this right now as the feed- 


NORTHRUP, 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


ing seasons overlap. With its high ratio of 35% pro- 
tein to only 712% fibre, Sterling Pig & Hog Balancer 
is needed to finish off the pigs still to be marketed. 
With its complete vitamin and mineral balance it is 
needed to give fall farrowed pigs the best start for 
thrifty winter gains, and with its special reinforce- 
ment of reproductive vitamin E it is needed to con- 
dition brood sows for re-breeding and for carrying 
and dropping maximum sized spring litters. Stock.and 
sell vitamin E fortified Sterling Pig & Hog Balancer. 
Mail the coupon for full information. 


KING CO. 


Minnesota 


Two Booklets 


FREE 


For the Asking! 


e220 


NORTHRUP, KING & CO., 1500 Jackson St. N. E. 
i Minneapolis, Minn. 
| Gentlemen :—-Please send me, without cost or obligation, our two 


booklets: ‘‘What’s This About Vitamin E” and “More Pigs 


Sow with Vitamin E”. Also information on Sterling Pig and Hog 


| Balancer. 

Firm 
Individual 
| Address 
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Recommends Aection 


Of Joint Committee 
On Feed Laws 


HE feed control and inspection de- 

partment in every state is organized 

for the protection of the consumer. 
Our problems are mutual. We want good 
efficient feed inspection work properly at- 
tended to with a reasonable and fair struc- 
ture of control laws and regulations, and 
we are just as anxious to protect the in- 
terests of the consumer and to prevent the 
sale and distribution of poor quality feeds. 
Our strongest competition is the batch 
mixer—the home mixer and home grown 
feeds and the life of our business depends 
on our ability to sell to the farmer-con- 
sumer a grade of manufactured feeds that 
will meet his requirements. 


Consumer Pays Taxes 


Taxes collected for the feed inspection 
work should amply cover the necessities 
of the department but we find in many 
states that a large surplus is collected each 
year and put into the state’s general fund. 
Perhaps some officials have the mistaken 
idea that the manufacturer pays this tax 
and that as a taxable institution he is le- 
gitimate prey. But the fact remains, as 
has been presented to you many times, 
that inspection taxes to a manufacturer 
are just one more cost of doing business 
and as such go into the delivered prices 
of the feed and are paid by the consumer. 
Every special regulation which you make 
adds to the cost of doing business and this 
also comes out of the consumer’s pocket 
so it is to both our interests to simplify 
laws ‘and regulations and by such simplifi- 
cation and uniformity help to reduce the 
costs which will reflect in a lower price 
for the sale of the feed. 


Uniform Feed Law 


For many years and particularly for the 
past several years we have been talking 
about a uniform feed law. Your associa- 
tion and ours finally formed a competent 
joint committee to work out a model feed 
bill which has been accepted and approved 
by both of our organizations and has al- 
ready been used as a basis in several 
states for a new feed law. Legislative 
machinery sometimes warps the bill a lit- 
tle in process of passage but as a funda- 
mental structure this model bill is a splen- 
did tribute to the good work of our com- 
mittees. If the fundamental features of 
the bill are preserved it will make a good 
workable law in any state. 


And now we come to the regulations 
which really are as important as the laws. 
Your association issues every year a book 
of definitions, general regulations, etc. 
wherein Regulation No. 1 reads as fol- 
lows: 


“The definitions and standards pub- 
lished herein are the definitions and stand- 
ards of the association, and these should be 
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adopted by state officials so far as the 
statutes will permit.” 


Every now and then we find some state 
official issuing a regulation which is not 
in line with the official publication of your 
association and such a regulation throws 
that state out of harmony and uniformity 
with the surrounding states and makes 
extra trouble for manufacturers. I have 
in mind several cases where this has hap- 
pened in various parts of the country and 
without quoting any of these cases and 
calling particular attention to the depar- 
ture of any state from the general require- 
ments observed by other states in con- 
formity with your association’s regula- 
tions, I just want to call your attention 
to this particular subject and impress 
upon you that uniformity in regulations 
is just as desirable as uniformity in laws. 

Uniform Registration Blanks 


And while we are on the subject of 
uniformity in regulations, my attention 
has been repeatedly called to the necessity 
for the adoption by the several states of 
a uniform registration blank. I under- 
stand your association agreed upon such a 
uniform registration blank some years ago 
and it is referred to in Regulation No. 3 
of the general regulations in your official 
publication but the fact of the matter is 
that such a uniform blank as authorized 
has never been adopted by and is not in 
use in the various states. Generally speak- 
ing, there is a wide difference in the regis- 
tration blanks in current use among the 
states. It would be helpful to all manu- 
facturers if your association could arrange 
that a uniform blank be actually put into 
current use. 


In this, I am reminded of our relations 
with the railroads. Through our traffic 
committee, we have to deal with the roads 
in respect to rates on grains, grain prod- 
ucts, etc., and particularly in adjustment 
of transit rules and regulations which are 
a large factor in our industry and enable 
the smooth movement of products into 
the plants and feed out, to keep everybody 
on a reasonable equality with the lowest 
transportation costs possible. Railroads 
have their associations, and proposals for 
changes in rules, rates, etc. go before these 
associations for consideration. Gradually 
we have induced them to recognize that 
our association represents the industry 
and it has now come to the point where 
practically all the railroad associations 
when they wish to docket a subject in- 
volving changes in our rates or transit 
tules, call on us and say, “We have certain 
changes in mind that we would like to put 
on the public docket but before we do so, 
we would like to go over them with you 
and see what you think of them.” We 
work successfully in this way through con- 


RALPH M. FIELD 
Mr. Field, president of the American Feed 
Manufacturers association, made the proposals 
for uniformity in feed laws published herewith 
at the convention of the Association of American 
Feed Control Officials in Washington, D. C., 
November 4 and 5. 


tact committees and for nearly a year 
now have been discussing with all the 
Eastern railroads a new revised set of 
transit rules which our traffic committee 
finally approved last month. The rules 
will be published shortly. 

Your secretary mentioned to me that 
there is a crying need for some sort of 
clearing house which would enable manu- 
facturers to originate new names for their 
products and which would not conflict 
with established brands and which would 
be proper and not misleading. There have 
been cases where feed manufacturers have 
come out with brands that have had to 
be refused due to the fact that they are 
misleading and some such brand designa- 
tions have been refused not only by the 
several states but by the federal govern- 
ment. We shall be glad to help in this 
matter and I am sure our members will 
cooperate and this applies to manufac- 
turers of ingredients used in feeds as well 
as actual mixed feed manufacturers. I 
think that through cooperation of our 
members, help can be given along these 
lines which will not only save them trou- 
ble but also obviate some of the difficulties 
feed control officials are now having with 
misleading brands. 

Your president also brought to my at- 
tention a matter which he touched upon 
in his address at our meeting last June 
and that is the collection of registration 
fees for brands sold in the state and not 
registered. I do not think any of the 
members of our association have been 
culpable in this respect but there are some 
smaller manufacturers that do not belong 
to our fold who have made shipments of 
unregistered brands. There are also cases 
where the manufacturer is not actually 
at fault, such asa shipment to a dealer 
in a state where the brands are registered 
and then the resale*by that dealer to some 
other dealer in an adjacent state where 
the brand is not registered, without the 
knowledge of the manufacturer. Many 

(Continued on Page Thirty) 
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THERMOMETER 


VI-TEST U.S.P. Non-Freezing 
Cod Liver Oil 
Still Flows Freely 


B-R-R-R! It’s cold in the 
mill. The average cod liver 
oil flows “slower than molas- 
ses in January.” Not so with 
VI-TEST U.S.P. Non-Freez- 
ing Cod Liver Oil. No more 
cutting oil with a knife in 
winter time . . . no waste of 
time in heating it. VI-TEST 
US.P. Non-Freezing flows 
freely in cold weather, even 


in unheated mills. 


Both Fortified and Straight 


“VI-TEST 400” U.S.P. Non-Freezing is a Fortified Cod Liver Oil; guaran- 
teed to contain a minimum of 3,000 U.S.P. XI units of Vitamin A and 400 
A.O.A.C. chick units of Vitamin D per gram. Two pounds of “VI-TEST 400” 
in a ton of all-mash is all you need for optimum results. 

“VI-TEST 100” U.S.P. Non-Freezing is a Straight Cod Liver Oil; guaran- 
teed to contain a minimum of 1,000 U.S.P. XI units of Vitamin A and 100 
A.O.A.C. chick units of Vitamin D per gram. Eight pounds of “VI‘TEST 
100” in a ton of all-mash is all you need for optimum results. 


Tested In Our Own Laboratory 
We test all Oils in our Own Biological Laboratory in New York . . . first 
on rats according to U.S.P. methods; then on chicks with both synthetic and 
commercial rations. No guess work . . . Every drum of VI-TEST must be right. 


Be Prepared for Cold Weather 
Put in a supply of VI-TEST Non-Freezing Oils at once. Be prepared. 
Winter is almost here. 
Don’t be annoyed with slow flowing oils. Send for full information and 
prices on VI-TEST Non-Freezing Cod Liver Oils now. 


Stocks of VI-TEST Cod Liver Oils Carried by the Unity Mills Distribut- 
ing Co., Minneapolis, Minn., and Stratton Grain Co., Milwaukee, Wis. 


60] WEST 26TH ST, 
CODY LIVER OIL NEW YORK,NY. 


Letters 
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Outstanding Paper 


I want to congratulate you for the work 
you have done during the past 12 years. 
I consider The Feed Bag the outstanding 
publication of the industry today, and al- 
though I have never had the pleasure of 
meeting you personally, I am sending you 
my congratulations because I am confident 
they are deserved. I wish you happiness 
and success in the next 12 years. 

ROBERT C. BACON, 
Edward R. Bacon Grain Co. 
Boston, Mass. 


Profit Maker 


Enclosed find check for $2.00 for The 
Feed Bag. Thank you for a very profit- 
able and worthwhile magazine for the 
feed dealer. Here are a few subjects you 
publish that we find profitable, indeed. 
1. The sales tips. They are good. 2. Re- 
sults of newspaper advertising and word- 
ings of same. 3. Would like more articles 
on how to collect money on bad accounts. 
We have used some of your sales tips 
and they have worked with us, too. 


L. A. GRAY, 
West Sullivan, Me. 


Many Thanks 


I have just finished reading the editorial 
comment page of your August issue of 
The Feed Bag and it just seemed to give 
me an idea. Whenever a fellow is going 
along doing his work the best he knows 
how, thinking that he is making improve- 
ments and rendering greater services to 
his customers, patrons and friends, there 
is nothing quite so encouraging as to have 
some one of these customers, patrons and 
friends tell him that he has noticed these 
improvements and services rendered. No 
matter how small a wrong or side step a 
fellow may make, he is bound to catch 
the very devil for it, but when he is 
really doing a good job of something and 
rendering greater services to his fellow 
men, that is kept a secret until he passes 
away, and then everybody can see what 
a wonderful man he was and it was a 
shame he should go. Now, what I had in 
mind was that I would just write you a 
line and tell you that I think that you 
and The Feed Bag are really rendering 
much greater services to the trade than you 
are getting credit for or ever will. I would 
just like to let you know that at least one 
feed dealer thinks so and with that I want 
to add my congratulations to you and 
your staff on the 12th anniversary of The 
Feed Bag and the wonderful piece of work 
they are doing. Again, congratulations, 
good luck and best wishes for many more 
years. 

FRED CHRISTOPHERSON, 
Milltown Co-op. Produce 

& Shipping Association, 
Milltown, Wis. 
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Halo of History Surrounds Mills 
Of Chester County, Pa. 


EMORY often plays us false so in 

order to record past history print- 

ers’ ink again comes into play to 
unfold the early milling industry in Ches- 
ter county, Pa. 

Many old timers still have memories 
of those early days both from actual ex- 
perience or hearsay, sometimes facts get- 
ting distorted, but the actual facts never 
change and need some revising. On the 
Brandywine, Octorara, Beaver, White 
Clay, Red Clay, Chester and other lesser 
creeks, many flour and grist mills flour- 
ished in the generations past, with some 
family names being mentioned in this ar- 
ticle that will evoke fond memories of 
an earlier milling day. 

Familiar Flour Brands 

In and around Coatesville and Down- 
ingtown. Pa., and other Chester county 
towns, many large flour and grist mills had 
their own trade names on the flour they 
brought forth from these early mills and 
even today their quota of material still 
issues from the mills, and is in their own 
localities a staple product that is used and 
sworn to by many families who will use 
nothing else in their place for their bak- 
ing. 

Clifton Mills, just southeast of Kennett 
Square, Pa., has again closed its doors 
after having been run by the Fahey Bros. 
for a long time. Clifton Milling flour was 
widely used both locally and much was 
shipped to other places. 

Vollock’s mill, Downingtown, still in 
use, and one of the oldest in eastern Penn- 
sylvania, was at one time operated by 
Roger Hunt. It was built in 1766 and has 
a long life of usefulness behind it. Thom- 
as Moore also had a mill in Downington 
built in 1716, which is the present site of 
a well known paper mill there today with 
a plentiful supply of water power, large 
farms and a constant demand for flour 
and grist products. Chester county has 
been known for years as a paradise for 
every kind of farm produce. 

Edge’s mill on Beaver Creek near Wag- 
ontown, Pa., was another well known mill. 
James Pusey mill was next upstream. 

Many bags of flour were early trans- 
ported to nearby cities, such as Philadel- 
phia, Baltimore and other places with 
horse-drawn covered wagons being used. 
The sound of the bell teams was familiar 
in those days before the advent of the 
railroad and the subsequent disappearance 
of these picturesque modes of commerce. 

Scene of Rare Beauty 

Downingtown was once called Milltown 
because of the prevalence of so many 
mills in its environs and immediate vicin- 
ity. At Hibernia is still located the mill 
which was built in 1739, by Francis 
Swain, and which business was carried on 
for many years by Benjamin Hatfield, Jr. 
Roller Mills Flour was the trade name 
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© Wheels of Many Still Grind Merrily On 


Named Cifte Pioneer Woman 


Here is Peggy Harlan mill, just west of Rising Sun, Maryland, which obtained its name from the 
wife of one of the original owners. Until recently this old establishment handled a large amount of 


the milling for the 
its historic surroundings and interior. 


and this flour has been marketed for many 
years in this section. 

One of the very earliest mills is at St. 
Matthews which is a few miles from Ches- 
ter Springs on French creek. It has an 
overshot wheel and it now languishes, cov- 
ered in its ruins by briars and weeds, 
with the old mill wheel and burr stones 
still visible. The mill is on an estate and 
for sheer picturesque beauty and wildness 
it would be hard to equal. 

At Embreeville, Pa., in Chester county 
is a smaller mill, still in use on Brandy- 
wine creek, south of Great Valley. George 
Fleming’s grist mill at Coatesville was the 
forerunner of much of that town’s later 
industry. As early as 1744 Fleming set- 
tled in Coatesville, Pa., the first Fleming 
mill being located on the west bank of 
Brandywine creek. 

Corn for Irish Famine 

As early as 1875 Pomeroy, one of the 
western end towns had three grist mills. 
Parkesburg had a steam flour mill. Both 
are well known Chester county localities. 

Southwest of Atglen, Pa., and on the 
Octorara creek are the ruins of the old 
Mercer grist and flour mills, once famous 
in this section of Chester county. Here, 
wheat from the Pequea valley, five miles 


ity. It is L d along a rural highway and many tourists stop to inspect 


north was ground. Corn was ground here 
and sent to Ireland many years ago when 
famine threatened that land. 

Sager’s mill at Lenape, Pa., a few miles 
out of West Chester, Pa., was for years 
a busy milling center, and Strodes mill, 
not far up the road has until recently 
been doing business with the oldest kind 
of early milling equipment. Israel’s mill 
was at one time a flourishing industry in 
this town, along the Octorara creek. The 
grist mill made a nice fortune for a man 
named Crawford here. Crawford hit on 
the idea of drying corn in an oven and 
then grinding it instead of waiting until 
nature dried it. Thus he was able to ship 
corn a month ahead of other farmers, and 
received a nice profit from the Irish mar- 
ket, where not only corn but other food- 
stuffs were scarce and famine threatened. 

At Stottsville on the road from Parkes- 
burg to Quarryville is another old grist 
mill well worth a visit and a veteran of 
many years. This mill was built about 
1749 by Thomas Trueman. Many Scotch- 
Irish residents entered into milling as well 
as other denominations and the names 
that have centered about the milling in- 
dustry may bring back memories to many 
present day millers. 


e250 


~ 
hy 
‘ 
7 
\ 
Py 
| 
‘ 
{ 
4 
i 
as 
| 
“7 
i 
7 
H 


FACTS ABOUT VITAMELK 


1. VITAMELK BASE, containing the complete 
all-vitamin concentrate, provides in one de- 
pendable, easy-to-mix form a product that con- 
tains, replaces and improves upon cod-liver 
oil, yeast products, whey products, or any par- 
tial Vitamin supplement you may be using at 
present in your feeds. 


2. VITAMELK supplies you all of the eleven 
verified vitamins. 


3. VITAMELK BASE supplies the essential 
rare minerals, including Iodine. The use of 
VITAMELK BASE provides feeds with ade- 
quate and easily assimilable organic Iodine. 


4. VITAMELK BASE makes the mixing job 
easier and more dependable. 


5. With VITAMELK comes a complete, if not 
the most complete Advertising and Merchan- 
dising Program known to the feed industry. 
From powerful National Advertising right down 
to finely worked-out methods of helping you 
sell locally—the VITAMELK Program is built 
from the feed mixers’ viewpoint. VITAMELK 
is a thoroughly high quality product—and the 


Advertising given you is geared to do the 
same high quality job. 


With one of the most attractive price sched- 
ules in its history . ..in a richer, more potent 
form ... and with an optimistic outlook for 
the entire feed indusiry . . . VITAMELK offers 
to the progressive feed manufacturer an op- 
portunity for increased sales that, in fairness 
to his future standing, he cannot overlook. 


You are invited to write for the details on Mix- 
ing Rights in your territory (if open) and other 
pertinent facts of value to you. 


There is no cost or obligation. We merely 
send you the facts on VITAMELK—and you 
judge for yourself. 


VERIFIED VITAMINS, 


The VITAMELK SEAL takes on an even greater 
meaning . . . signifying the integrity of a 
product that assures COMPLETE VITAMIN 
PROTECTION with all eleven verified vitamins! 


BRINGING ONLY THE 
DAWE’S ANNOUNCE 
VITAMIN ADVANCES 


The Origine 


INTIMATELY BLENDED AND 


ELEVEN VITALLY ESSENTIAL VITAMINS 


Vitamin A Vitamin B Vitamin C Vitamin D Vitamin E Vitamin | 
Ne itali ads al Assimil wth 

Promotion of Positive an ystem itality and Stamina iner imilation Reproducti ge) 

Health Appe Good ‘Blood ood Circulation Bone, Tooth, Feather sa a Early Maturity 
Resistance to Infections Siccaeten Good Teeth and Bones 8 and Fur Development Fertility and Hatchabil- Digestion 
Reproduction Results of Deficiency Results in Deficiency prt Mone vl ity of Eggs Results of Defici 

Results of Deficiency Loss of Appetite of Energy Results of Deficiency Loss of = 

Colds and Infections Nervousness Anemia Results of Deficiency Sterility. Lowered Vitali 

Nutritional Roup Leg Weakness and Pa- Loss of Appetite Rickets Paralysis Shortened Life 

esemael ralysis Crooked Breastbones Nutritional Abortions 

Anemia 
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THE NEW 1938 VITAMELK 


HE PROVABLE AND POSITIVE TO YOU— 


‘E THE LATEST SCIENTIFICALLY VERIFIED* 
°S j the VI TA M E ‘J K (* VERIFY (Webster) To prove to be ‘ie 


fT." HE new verified vitamin values now a 
i part of VITAMELK are by no means of 
just recent interest. In fact, they have been 
the subject of several years’ study and re- 


search by eminent scientists the world over—’ 


but of greatest importance, these values have 
just recently been verified. And, in keeping 
with the VITAMELK policy of providing the 
last word in complete vitamin protection, we 
are happy to announce the presence of these 
factors—B4, B6, K, Filtrate Factor and Anti- 
Gizzard Erosion Factor—in VITAMELK, the 
original all-vitamin concentrate. 


To keep faith with our customers, we could not 
accept these new developments until they had 
been verified. To seize upon new discoveries 
and beliefs and exploit them as “selling points” 
is one thing—and to wait and be sure that 
they are all they are thought to be is quite 
another. Our only course is the latter. 


VITAMIN B4, with early work done in 1931 by 
Pappenheimer and Goettsch, was further un- 
derstood by the work done by Keenan, Kline, 
Elvehjem, Hart and Halpin (Wisconsin) in 1933. 
Each continuing research and discovery con- 
cerning this vitamin, such as that done in 1934 
and 1935 by Richardson and Hogan (Missouri) 
and O’Brien, Kinnersley and Peters, led to the 
recent verification of Vitamin B4 as a bona- 
fide member of the vitamin group. 


VITAMIN B6, subject of much research, both 
in this country and abroad, did not begin to 
become definitely known until 1935, when 
Gyorgy published results of his experiments in 
England. Elvehjem and Koehn (Wisconsin) 
and Birch, Gyorgy and Harris contributed 
other papers. Then additional work by Cop- 


... to substantiate .. . to confirm. 


na! All-Vitamin Concentrate 


ping in England and Halliday and Evans at 
California—followed by further verification at 
a recent date by Drs. Caroline C. Sherman 
and Henry C. Sherman of Columbia University. 


VITAMIN K, whose existence was observed by 
Dam in Holland in 1929, was further sub- 
stantiated by McFarland, Graham and Rich- 
ardson in England in 1931. Subsequent work 
emphasized its importance and in 1936 Schon- 
heyder worked out a complicated assay tech- 
nique. Then in 1937 came the all-important 
verification of these findings, and Vitamin K 
was accepted. 


FILTRATE FACTOR was the name given by 
Lepkovsky and Jukes (California) to a sub- 
stance that was necessary for normal nutrition, 
but which had not been identified sufficiently 
for a more satisfactory name. Research pro- 
gressed, mostly in the laboratories of Lepkov- 
sky and Jukes, but aided by the findings of 
other eminent scientists. It is only within the 
last few months that results have indicated 
that the “Human P-P Factor,” the “Canine 
Black-Tongue Factor” and the “Anti-Pellagric 
Factor” are all the same. A complete review 


B -B.-H-F eeee 


Other vitamins talked about at the pres- 
ent time, but they have not as yet been 
authoritatively verified. When and if 
these new factors are verified, the Dawe’s 
Vitamelk Co. will fulfill its obligation 
of leadership by adding concentrated 
sources of each to VITAMELK. 


by Jukes led the way to verification, and its 
inclusion in the accepted group. 


ANTI-GIZZARD EROSION FACTOR was report- 
ed as long ago as 1931 by the British workers, 
McFarland, Graham and Richardson. In the 
same year the typical lesions were described 
by the American researchers Ringrose, Norris 
and Heuser. Later contributions in 1933 by 
Holst and Halbrook . .. by Dam and Schon- 
heyder in 1934... in 1935 by Almquist and 
Stokstad . . . and more recently by Bird, Kline, 
Elvehjem, Hart and Halpin . . . brought into 
true focus its properties and finally, its verifi- 
cation. 


The VITAMELK story has been one of com- 
plete vitamin protection—with a constant and 
alert awareness of the responsibilities this 
means in keeping abreast of the latest and 
most authoritative trends and discoveries in 
vitamin nutrition. 


Thus again Dawe’s VITAMELK Company, the 
first in the field to obtain and use the pure 
synthetic B(l) in a vitamin concentrate, sub- 
stantiates its leadership in the complete vita- 
min protection field . . . on a basis of proven 
facts and values, not superficial “talking- 
points.” As associate members of the world’s 
leading organizations, such as the American 
Association for Advancement of Science, Amer- 
ican Chemical Society and Society of Chem- 
ical Industries (England) . . . plus a tireless, 
fact-finding Research Division . . . Test Farm 
. .. and feeding experiments the year round 
. . . the Dawe’s VITAMELK Company pledges 
conscientiously active and coldly analytical 
effort in providing a product that is the only 
one of its kind to be had. 


DAWE’S VITAMELK COMPANY 


DIVISION OF DAWE’S PRODUCTS COMPANY 
Home Office — 4800 South Richmond Street, Chicago, Illinois 


CHICAGO — PORTLAND — DENVER — PHILADELPHIA — LONDON, England 


ND STABILIZED IN ONE RICH, NUTRITIONALLY CORRECT PRODUCT 


min B,(G) 


Vitamin B, 


Prevention of Skin 
Lesions and Derma- 


Results of Deficiency 
din 


Dermatitis 
Lack of Growth 
General Debility 


e 
Vitamin B, 

ids Aids 
h Normal Brain Structure 
Maturity Muscular Strength and 
tion Coordination titis 
of Deficiency 
of Weight Results of Deficiency Denu 
ed Vitality eakness 
ned Life Poor Growth 

Paralysis 

Spastic Gait 
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Vitamin K 


Aids 
Blood Clotting 


Results of 


Prolonged Blood 

ting Time 
Hemorrhages 
Anemia 


Filtrate Factor 
Aids 
Control of Dermatitis 
Growth 


Results of Deficiency 
Chick Dermatitis 
Swollen Eyelids 
Watery Eyes 
Inflamed Nose 
Growth Cessation 


Anti-Gizzard 
Erosion Factor 


Aids ‘ 
Normal Gizzard 
Results of Deficiency 
Gizzard Exosions and 
Lesions 
Decreased Gizzard 
Activity 
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Washington, Ia., Proud 
Of Frank McFarlane, 
The Feed Man 


ton, Ia., what he thinks of the Farm- 

ers Cooperative Exchange. Ten to 
one, you will be told that this successful 
concern handling feeds and other items 
is a distinct benefit to Washington—that 
the cooperative store actually brings 
trade to town for all stores. 

Frank McFarlane, manager of the store 
since 1926, has had many years of ex- 
perience in retail merchandising. This ex- 
perience has stood him in good stead these 
past 11 years, for his community has had 
its full share of bank failures, drought, 
farm foreclosures and other calamities. 
His experience, good judgment and ability 
have helped him keep the Farmers Co- 
operative store up on top and going for- 
ward every year. His hair is a trifle 
touched with gray these days, but his 


Je ask any merchant in Washing- 


“spot” for a feed store. It is on the rail- 
road tracks, facilitating loadings. Also, it 
is on one of the busiest streets of the 
town, a street used by most of the farmers 
living north of the town. The signs on 
Mr. McFarlane’s store attract attention 
of most farmers who pass by. 

And speaking of advertising, Mr. Mc- 
Farlane’s store has been advertised on a 
radio program of a certain feed manufac- 
turer. For direct mail advertising, he pre- 
fers the use of the local telephone direc- 
tory. He knows most of the farmers 
whose names are listed and directories are 
issued frequently enough to be kept up- 
to-date. Mr. McFarlane carefully checks 
the list of farmers and crosses out names 
of all whom he knows are not likely pros- 
pects for feed purchases. 

When asked what he considers the best 


Mr. McFarlane’s busy Farmers C 


enthusiasm and aggressiveness will not be 
exceeded by any mere youngster of 30 
or 40 summers. 

Mr. McFarlane managed his own retail 
business for many years. He was success- 
ful in that work too. Back in October of 
1926 he was offered the management of 
the Washington cooperative venture. Mr. 
McFarlane has a wide acquaintanceship. 
He knows a good share of the farmers in 
Washington county. He advertises in the 
local newspaper and draws trade on feed 
at least 15 miles in each direction. 

Has Good Location 


It is interesting to observe the things 
he does to build and hold trade on feeds. 
Previously, reference has been made to 
the newspaper advertising of the Wash- 
ington store. It is good advertising, full 
of interest. He also uses to advantage out- 
side display signs on the buildings to 
direct attention to feed. North Iowa ave- 
nue where the store is located is a good 


2. 
perative E. 


ge plant. 


method of selling feeds, he indicated that 
personal selling has it over all other meth- 
ods. He has found it most effective to go 
out and personally call on prospects or 
else send out representatives from the 
store. Sometimes his representatives are 
accompanied by factory salesmen. 
Fast-Moving Items 


As occasions permit, he talks feeds to 
farmers who come to the store even 
though they may not be in the market at 
that time. The store also stocks a line 
of groceries. It has been found that even 
by advertising groceries, feed sales are 
benefitted for it helps bring prospects to 
the place of business. 

You probably would never be able to 
get Mr. McFarlane to admit that he man- 
ages one of the largest and most success- 
ful retail establishments in Washington 
county. Yet that is the case. He handles 
only fast-moving items in the feed line as 
well as in the other departments. And 


FRANK McFARLANE 


even if an item or line did not move of its 
own accord, Manager McFarlane would 
get behind it personally and see that. it 
did move and make a profit. 

The layout of the plant is one of the 
best in the country. The concern does a 
general business in buying and selling 
grain and also stocks coal. It is located 
on a corner with plenty of parking space 
around. The wide driveways permit easy 
access to the loading platforms. No mat- 
ter how much business is being done, there 
is seldom a traffic jam in the driveways. 

Assisting the aggressive manager are 
four up-and-coming men. Among them is 
Mr. McFarlane’s son, Bob, William Pal- 
mer, Junior Redlinger and Harry Davis. 
There is seldom any time for rest in spite 
of this efficient force. 

Recently the local newspaper used a 
half page of its big special centennial edi- 
tion to feature the McFarlane managed 
store and stated: “Frank McFarlane took 
over the management of this store in Oc- 
tober, 1926. Since that time, in spite of 
business uncertainties, the store has oper- 
ated at a profit and has been of great serv- 
ice to the community.” 

Reasons for Success 


If you were to sum up the reasons for 
the success of the Farmers store at Wash- 
ington, Ia., you would list the following: 
(1) Good management; (2) A splendid 
field; (3) Management is personally ac- 
quainted with most every feeder in the 
community; (4) Personal selling; (5) Ad- 
vertising; (6) Well located and well ar- 
ranged plant; (7) Enthusiasm for the job. 


@ CUTLER-DICKERSON CO., Adrian, 
Mich., has completed the construction of 
a new reinforced concrete elevator and 
feed plant to replace the one which was 
destroyed by fire several months ago. G. 
E. Cutler is president and general man- 
ager. 


@ GWINN MILLING CO., Columbus, 
Ohio, is constructing a new concrete ele- 
vator to replace its present frame struc- 
ture and will increase its capacity by 350,- 
000 bushels. J. Earl McLean is president 
of the firm. 
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Extra Quality in the 
Feed peo Extra Profit 


There is only one reason why we are so careful to 
maintain the high quality of Larro Feeds—we know that 
this extra quality means extra profit for you. We have 
proved it again and again at Larro Research Farm— 
and the year-after-year loyalty of Larro feeders is still 
further proof. Many dairymen, for instance, have fed 
Larro Dairy Feed for fifteen to twenty years and longer. 
They stick to Larro because they like the results—and 
in nearly all cases you will find that they, too, have 
made many comparative tests. 


Put your cows on Larro Dairy Feed and see for your- 
self how remarkably healthy it keeps them—how free 
from off-feed days—and see how profitably they pro- 
duce for you. Feed the other Larro products mentioned 
at the left. They are all built with one major purpose 
in mind—to enable you to make the greatest possible 
profit over feed cost. 


Larrowe Milling Company, Detroit, Michigan 
) 


(Trade Name 
Division of General Mills, Inc. 


Write for booklet shown below. Mention Dept. S-11 


DOLLARS FOR YOU in 
this VALUABLE BOOKLET 


Climax of 25 years of work at Larro 
Research Farm—that’s. the best de- 
scription of the new Larro Feeding Plan. 
This interesting, valuable 28-page | 
booklet tells the complete story. Every 

; dairyman should read it and keep it for 
reference. Free to herd owners. Includes 
large separate chart for use in your PRODUC gy 
barn. Write for copy today. ‘ 


Ask Dealer, too! 


Larro dealers will tell you what the quality in Larro Feeds means to them. 
Satisfied customers, steady repeat sales and increased business are the re- 
sults of selling Larro Feeds for cows, calves, pigs, dogs and poultry. 


Forceful ads like the one above are a feature of Larro’s year round program 
of sales helps—a program that sells feed and builds business for Larro 
dealers. Direct mail advertising, effective store display material and personal , 
sales help from Larro salesmen also play important parts in making the 
Larro franchise a profitable one. Why not let us give you full details? 
There’s no obligation, of course. Drop us a line today. 


Larrowe Milling Company Dept. F.B.-11 Detroit, Michigan 
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This tag--- 


The best feed is made better by the 
addition of 2%’ of Dr. LeGear’s 
Poultry Prescription. It is the real 
finishing touch for starting, grow- 
ing and laying mashes and for any 
line of feeds. 

The highest grade feeds and mash- 
es may be ever so well mixed so far 
as cereals and other ingredients are 
concerned, but still incomplete as 
to those important minerals and 
vegetable ingredients which mean 
so much when it comes to profit- 
able results. 

You have another strong 
talking point for your 
mashes and feeds 
when you assure the 
buyer that they 
contain Dr. Le- 
Gear’s Poultry 
Prescription. And 
the above tag on 


on your bags--- indicates a 


COMPLETE Feed or Mash 


your bags (furnished in any quan- 
tity you need) will give each 
customer proof that you have com- 
pleted your products by adding 
this valuable mineral-ized tonic. 


Your customers will be delighted 
with results obtained from this 
time-tested prescription — success- 
fully used by poultrymen for over 
40 years and containing the most 
effective ingredients known to 
modern veterinary science. Those 
results will bring satisfied cus- 
tomers back for more. 


Let us quote you our 
low prices on Dr. Le- 
Gear’s Poultry Pre- 
scription in such 
quantities as you 
may be able to 
use. 


RICH IN VITAMINS | Please write to- 


day. 


DR. L. D. LEGEAR MEDICINE Co. 
ST. LOUIS, MO. 
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Would Submit Feed Laws 
To Joint Committee 


(Continued from Page Twenty-three) 


states in such cases exact not only the 
registration fee but a penalty, the charge 
depending on the circumstances and 
whether the violation appears to be wilful 
or accidental. One state has recently is- 
sued a regulation providing that the books 
of the manufacturers selling or distribut- 
ing in that state should be thrown open 
to the auditors or agents of that state for 
checking purposes. This regulation may 
be in connection with the subject of un- 
registered brands. We have nothing to 
hide and are at all times glad to co- 
operate with the feed control officials but 
we do not favor indiscriminate fishing ex- 
peditions which take up extra time and 
are an additional cost. 

And now I am going to get down to 
brass tacks and tell you what I have been 
leading up to. A little over a year ago, we 
appointed a committee, which for lack of 
a better title was termed the Committee 
on Definitions and Contacts with Feed 
Control Officials. We felt that this com- 
mittee, without intruding on your work, 
could be helpful not only to our industry 
but also to you folks, and might consult 
with various of your committees on prob- 
lems of definitions, regulations and other 
features of the work of your association. 
Now it seems to me that we might still 
go a step further and have a Joint Contact 
committee from both our associations to 
work in the interest of uniformity and be 
a clearing house for changes and revisions 
in regulations and perhaps promote such 
changes and revisions as would tend to 
better efficiency, less work for all con- 
cerned and a smoother general operation 
of feed control and inspection work. May- 
be my ideas are too Utopian but if they 
are, the suggestions I am making can be 
modified and worked out in some way 
and to a degree of betterment of the pres- 
ent situation. 

I would like to see an arrangement 
made whereby if any state felt that a 
modification or revision of an existing 
regulation should be made or a new regu- 
lation issued, its views should be presented 
in a joint communication addressed to 
your secretary and to my office setting 
forth the reasons for the change. The 
proposal would then be forwarded by Mr. 
Bopst and myself to our respective repre- 
sentatives on the Joint committee and the 
matter considered by the committee and 
a decision made and this decision trans- 
mitted back to the state official proposing 
the change in regulations. 

I don’t know whether all the states 
would want to bind themselves absolutely 
to accept the committee’s decision and 
withdraw the proposal if the committee 
reported adversely. Nevertheless, such a 
system of operation would have a salu- 
tary effect and if the change in regulations 
was proposed by an individual state and 
rejected by the committee with good and 
sufficient arguments and reasons for such 
rejection, it would seem to me that any 
state official would think twice before go- 
ing ahead and putting in the regulation 
independently. 
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Pay More Attention to Feed Men 
Ohio President Advises 


© Stresses Importance of Industry at Lima Meeting 


HE growing importance of the feed 

business in connection with the 

grain elevator industry was empha- 
sized by G. E. O’Brien, Greenville, presi- 
dent of the Ohio Grain, Mill & Feed Deal- 
ers association, at a meeting of the organ- 
ization which was held at Lima, October 9. 
More than 150 persons attended. 


“The feed business,” said Mr. O’Brien, 
“is becoming an important adjunct of the 
grain business. In the eastern part of the 
state the feed dealer and the manufacturer 
devote their entire time to feeds. The 
time has come when we should pay more 
attention to the feed men. We should 
hold district meetings and invite and en- 
courage them to attend, prove to them we 
are interested in their business and make 
the association of value to them to the 
end that they will join our ranks.” 

J. W. Calland, Central Sugar Co., De- 
catur, Ind., one of the scheduled speakers, 
foretold great possibilities for the soy- 
bean industry. 

“Tt is doubtful,” he said, “if we will see 
in any developments more romance than 
we have seen the last few years in the de- 
velopment of soybeans. Unknown in this 
country 20 years ago, the soybean has 
burst forth in the last decade to loom as 
a plant of startling possibilities. The lab- 
oratories of industry are competing to dis- 
cover new uses for it. Already the list of 
uses has become almost endless and new 
ones are reported almost daily. 

C. D. Morris, Chicago, explained the 
political and economic trends which he 
claimed are driving the railroads from 
private ownership into the hands of the 
government. He maintained that safety 
in railroad operation will be jeopardized 
and costs of transportation increased if 
Bill No. S-69, which would limit train 
lengths to 70 cars and which is now 
pending, is passed by congress. 

W. W. Cummings, Columbus, secretary 
of the association, discussed the manlift 
regulatory act recently adopted in Ohio. 
He declared that everything possible was 
being done to prevent undue hardships on 
elevators and expressed the opinion that 
some of the regulations would be re- 
scinded. 

In a discussion on the corn crop it was 
pointed out that much of the 1937 yield 
is carrying a high moisture content and 
that much difficulty was expected to. be 
encountered in shelling. Dealers from all 
parts of the state furnished a cross section 
of crop conditions on various types of 
grain. 

Announcement that the annuai conven- 
tion of the association would be held at 
Columbus some time in June was made by 
Mr. O’Brien at the close of the meeting. 
Definite dates are to be set in the near 
future. 
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Swinging on the Barnyard Gate 


“Say, wasn’t that your Aunt Minnie we just passed?” 


@ ERNEST GURR has purchased the 
Farmers Supply Co., Lake Mills, Wis., 
from Alex Sinaiko. 


@ AUDUBON MILL, Audubon, Ia., 
owned by R. W. Cockshoot and formerly 
operated as the Enarson Milling Co., has 
been sold to Allan Dewiler and Theodore 
Rasmussen. Commercial feeds will be 
handled and grinding service offered by 
the new owners. 


os 


ADD NEW MEMBERS 

Ten new members have been added to 
the roster of the Ohio Grain, Mill & Feed 
Dealers association, W. W. Cummings, 
Columbus, secretary, announces. They are 
Citizens Elevator Co., Versailes; O. L. 
Ross, Greenville; C. E. Conover, Green- 
ville; W. H. Brown, New Madison; Wal- 
do Elevator, Waldo; L. J. Schuster, To- 
ledo; L. J. Fitzgerald, J. S. Bache Co., 
Cincinnati; Xenia Farmers Exchange, 
Xenia; Gilliland Grain & Coal Co., Van 
Wert, and Harry B. Olson, Chicago. 


@ POTGETER GRAIN CO. elevator, 
Clarksville, Ia., has been purchased by C. 
C. Green. His son, Carl, will be associated 
with him in the business. Mr. Green was 
formerly manager of the Farmers Cooper- 
ative Elevator Co., Iowa Fails, Ia. 


HEADS SOYBEAN GROUP 

E. F. Johnson, Ralston Purina Co., St. 
Louis, Mo., on October 22 was elected 
president of the National Soybean Proces- 
sors association succeeding I. C. Bradley, 
Taylorville, Ill. H. D. Egly, Fort Wayne, 
Ind., was chosen vice president; Earl W. 
Myers, Clinton, Ia., secretary, and W. G. 
Dickinson, Chicago, treasurer. Mr. John- 
son taught agriculture at Ohio State uni- 
versity for four years where he acquired 
the nickname, “Soybean” Johnson, be- 
cause of his enthusiasm for the future of 
the product in this country. Last year he 
made a tour of important European na- 
tions to obtain first hand information on 
the place of soybeans in their feeding pro- 
grams. 
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Vitamins Are Big Factor 
In Feeding Science 


(Continued from Page Twenty) 


Commercial mixed feeds ordinarily de- 
rive their vitamin A activity from one or 
more of the following: yellow corn, alfal- 
fa meal, peanut hay, or carotene in oil, 
which add carotene or crytoxanthin and 
cod liver oil or other fish liver oils, which 
add vitamin A proper. The amount of 
vitamin A in a feed, of course, depends, 
for one thing, upon the source of vitamin 
used. Yellow corn is a fairly good source, 
and since it may be fed in quantity, it 
will aid materially in supplying it. Also 
alfalfa and peanut hay vary considerably 
in the amount of vitamin they contain. 


Poorly cured and old hays are often very 
low in carotene, while well cured or me- 
chanically cured hays are very high. 

The addition of carotene in oil, or al- 
falfa meal, or other carotene containing 
materials seems to be a good method of 
increasing the vitamin A potency of a 
mixed feed. However, liberal allowance 
should be made for losses during storage. 

Vitamin D, often called the sunshine 
vitamin, is the fat-soluble factor which pre- 
vents rickets, or in other words, prevents 
the bones from becoming soft. 

Vitamin D exists in two general forms, 
vitamin D proper, as found in cod liver 
oil and other liver oils, and vitamin D, 
which is formed from certain natural sub- 
stances by exposing them to ultra violet 
light for a short time. Feeds that have 


no vitamin D at all can be enriched in 
this factor by exposure to ultra violet 
light or to sunshine, which contains ultra 
violet light. 

Vitamin D stands out from other vita- 
mins sharply in the fact that few natural 
foods contain appreciable amounts of it. 
Most fish liver oils are extremely rich 
sources, while egg yolk is relatively good. 
Butter and milk have slight activity, and 
other common foods contain only mere 
traces. Irradiated foods, ultra violet light 
and sunshine are good sources. 

All farm animals require vitamin D in 
some form. Their best source is sunshine, 
and if they have free access to it, no one 
need worry about their health as far as 
vitamin D is concerned. 

However, if poultry are kept in build- 
ings away from sunlight, they will need 
some other good source of vitamin D in 
their diet, such as cod liver oil, or some 
other fish oil. According to recent work, 
chickens kept under these conditions need 
from 12 to 27 international units of vita- 
min D in every 100 grams of their feed to 
grow normally and have well calcified 
bones. Laying hens need about 65 units per 
100 grams of feed for satisfactory egg pro- 
duction and egg quality, and 135 units to 
insure maximum hatchability. 

Cattle require less vitamin D than do 
chickens. Even if they are kept indoors, 
they are not likely to need any vitamin 
D added to their diets. The hays and 
fodders which they eat, although they are 
very poor sources of vitamin D, will usu- 
ally take care of their vitamin D require- 
ments. 

When cod liver oil is added to a feed 
to increase its vitamin D content, allow- 
ance should be made for losses in storage. 
Vitamin D is usually thought of as being 
very stable, but experiments done as far 
back as 1930 by the New York Experi- 
ment station show it to be somewhat un- 
stable. Feeds enriched in vitamin D by 
the addition of cod liver oil lost approxi- 
mately one-half of their vitamin D po- 
tency in 16 weeks storage at room temper- 
ature. 

Vitamin D is toxic when too much of 
it is fed. Large amounts, cause harmful 
calcification in the blood vessels, heart, 
and other parts of the body. Chickens, 
rats, rabbits, and humans have all been 
killed by too much vitamin D. Some 
writers even claim that the toxic dose is 
only 5 to 10 times higher than the pro- 
tective dose. 

Vitamin E, the fat-soluble vitamin that 
prevents sterility, is probably required by 
all farm animals. Cottonseed oil and cot- 
tonseed meal are high in vitamin E. 

In conclusion it may well be said that 
to people interested in commercial feeds 
only three of the many vitamins are im- 
portant. Carotene may often be effective- 
ly added to poultry feeds and some cow 
feeds; vitamin D need only be added for 
chickens which do not receive enough 
sunshine; and occasionally a poorly de- 
vised poultry ration does not contain 
enough flavine (vitamin G). 

Carotene may be furnished by good 
alfalfa leaf meal or other materials men- 
tioned, vitamin D by fish liver oil or con- 
centrates, and flavine by dried milk, al- 
falfa or other suitable feeds. 
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Merchandising 


N ONE of our large cities is a boulevard on which the 
I minimum speed limit is 35 miles an hour. The traffic 

officer will give you a ticket if he catches you ambling 
along at a slower speed. “Get on or get off” is the principle 
by which traffic on that boulevard is handled. Modern retail 
business is much the same. The merchant who stops grow- 
ing has already begun to die. Here again, it is a case of 
“Get on or get off.” 

If any merchant is going to grow big, he must plan big. 
Marshall Field and John Wanamaker never had a neighbor- 
hood store in mind as their ultimate goal. Being so thorough- 
ly dissatisfied with remaining small, they just naturally had 
to grow large. Definite planning—looking ahead—is a require- 
ment for business growth. 


Business forecasting is a highly skilled art. Nevertheless 
the farm supply dealer can look ahead some and get an idea 
of what is coming in the way of business conditions. The 
airplane pilot is constantly in touch with stations from which 
he receives weather reports. He then uses the information 
contained in those reports as a basis for his operations. If 
there are severe storms ahead, he may decide to come down, 
or to run around them. If reports are favorable, he soars 
straight ahead. Business reports while not quite as accurate 
as weather reports, may still be used to advantage by a 
business man to keep his business plane away from dangerous 
business storms. Forecasting does not concern itself partic- 
ularly with what the wheat market will do tomorrow—it is 
rather a long time proposition, dealing with tendencies of 
business to improve or to decline. 


Local conditions may be more important than national. 
After all, the national economic situation is made up of 
thousands of smaller local conditions. Some of these may be 
good, others poor. The average may affect every local mer- 
chant, yet because of varying local conditions, there will be 
different degrees of effect in various parts of the country. 
A poor cotton crop, to be specific, may affect an Iowa farmer 
but slightly. If hog prices are right, the Iowa man is sitting 
on top of the world. High corn prices, however. will affect 
his outlook for hog profits very materially. A drouth may 
affect a very large area. and yet within that section there may 
be a number of communities much less affected than the 
area as a whole. Changing conditions are more likely to 
have a far-reaching effect in a one crop section, than where 
diversified farming is the rule. 


Interpreting farm crop conditions. There is a tendency for 
business to move in cycles—up and down, up and down. 
Take the hog situation as a case in point. When the supply 
is a little less than the demand, hog prices go up. Seeing 
those high prices, every one in the hog belt raises hogs the 
next season. So many are shipped, that the supply is far 
greater than the demand and prices go down. Feeders who 
got into the game during that season get “burnt”. They be- 
come disgusted with hog raising and next season, raise 
fewer hogs. The pendulum swings the other way again, and 
the demand begins to approach and then exceed the supply 
and once more prices go up. The folks who didn’t raise any 
hogs begin to kick themselves for not having done so. Those 
who stayed in the game, producing right along, will probably 
come out money ahead in the course of years. 


It’s the same way with poultry and eggs, with beef, with 
cotton, with corn,—the quantity of each produced in com- 
parison with the quantity consumed, determines whether 
farm conditions will be good or bad. Generally speaking, 
when times are poor in a certain farm line, it is a good time 
to get into the production of that particular farm commodity. 

The dealer, on the other hand, by keeping in touch with 
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Chapter 27. Looking Ahead for Bigger Business 
By F. Harvey Morse ———$—— 


Farm Supplies 


farm production is in a fairly good position to judge con- 
ditions from season to season. Let him study his farm paper, 
government reports and the figures given over the radio on 
hog and cattle receipts, etc. Let him keep in touch with the 
number of chicks sold by the hatcheries and the amount of 
eggs and butter in storage. By doing this, he can see whether 
supply or demand is coming out on top (not overlooking 
previous seasons’ carry-overs). If he anticipates lower hog 
prices, he can sell his customers on the importance of re- 
ducing production costs with the hog feed he sells; if crop 
production is on the decline there’s a chance to show how, 
by using well-selected fertilizer and modern methods of culti- 
vation, it is possible to increase the yield and.lower produc- 
tion costs. 

The relative prices of commodities frequently have an effect 
on business. If ten bushels of corn are worth more than one 
hundred pounds of pork the Corn Belt farmer may decide 
to sell his corn instead of feeding it to hogs or he may 
decide to raise more corn. That condition is an opportunity 
for the sale of your hog meal. If corn is cheap in propor- 
tion to pork, he will be likely to feed more of it, or perhaps 
raise less,—and that condition will affect your sale of feed 
and fertilizer. 


Another thing worth watching is that of bank interest rates. 
If those rates increase, it is at least partial evidence of coming 
poorer times. Loans may have to be liquidated and you'd 
better prepare then for such a contingency. 


If you are handling farm machinery, the iron and steel 
market is likely to have an effect upon your bsuiness. The 
old law of supply and demand is in operation here, too. A 
shortage of steel for instance, is almost certain to affect the 
price of machinery ‘and perhaps delivery. 


Large manufacturers employ skilled forecasters, who, with 
their knowledge of economic trends and a vast array of 
figures at their disposal, are able to determine fairly definitely 
certain conditions that will occur in the future. The farm 
supply merchant is not in a position to do this. Only in the 
most general way, can he utilize the various statistical infor- 
mation put out. Certainly he is likely to get into hot water 
if he attempts to use the information in order to make a spec- 
ulative profit. Hundreds of dealers have found to their sorrow 
that buying and selling can be more safely done on a mer- 
chandising basis—that profits are surer when merchandising 
than when speculating. Dealer after dealer has told this 
writer that they lose on long time booking propositions just 
about as frequently as they gain. Most of them wish that book- 
ings would be eliminated by manufacturers, because of the 
“grief”. A merchant just hates to pay ‘a loss or cancellation 
charge when the market drops. He forgets all about the 
gains he may have made on a previous advance. 

The president of one of the largest feed milling concerns 
in the country is always pushing his organization to get more 
business. Why does he do it? He has more than enough 
money to take care of his needs. To him, however, business 
is a game. He likes to win. To overcome tremendous 
obstacles is to him the greatest glory. There is a thrill in 
achieving. Every growing institution has a head who lives 
in the spirit of, “so much to do, so little done”. 

Before you lay any plans for your business, you must know 
what your possibilities for business are. Even though Dealer 
A is selling twice as much as Dealer B, he is much less of a 
business success if he is selling only 10 per cent of his pos- 
sibilities compared to B’s 20 per cent. The reason so manv 
dealers stand still is they haven’t a sufficiently definite picture 
in their minds of what possibilities actually exist in their 


(Continued on Page Thirty-eight) 
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Join in the Fight to Reduce Costly Poultry Mortality Losses 


Read the reference note below. One out of every 
four hens going into the laying houses in the Fall— 
DEAD BEFORE THE YEAR IS OUT! Do you 
wonder that poultrymen are being forced to give up 
their life’s business? Range paralysis or fowl leukemia 
has become one of poultry’s most devastating scourges. 
How can this deadly range paralysis be combatted? 
Mr. Ferguson (see below) makes this statement: “Our 
colleges and experiment stations have only one answer 
to the question of what to do (about range paralysis) 
—THEY DON’T KNOW!” Fortunately there is 
another and more hopeful side to this picture. Fol- 
lowing the work of Card and Adamstone at Illinois 
in experimentally producing symptoms apparently 


3% Ohio State University 


“One out of every four hens put in the laying houses 
in Ohio in the fall is dead before the year is out’—from 
“A Survey of Adult Mortality Among Laying Flocks of 
the Middle West” by C. M. Ferguson, Extension Poultry- 
man, Agricultural Extension Service, Ohio State Univer- 
sity, 1937. The Ohio State University & U. S. Department 
of Agricultural Extension Service, Columbus, Ohio. 
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identical with those of fowl leukemia through remov- 
ing vitamin E from poultry diets, Drs. Warren and 
Butler have been successful in Montana in preventing 
the occurrence of range paralysis through vitamin E 
treatments and even in effecting seeming cures in 
stricken birds. Reports outlining this work will be sent 
free on request. Don’t dismiss range paralysis as 
unanswerable—don’t take vitamin E for granted. Join 
in the fight against poultry mortality. Investigate 
vitamin E! 


ARCHER-DANIELS-MIDLAND CO. 


== SPECIALTIES DIVISION 
665 ROANOKE BLDG. MINNEAPOLIS, MINNESOTA 


ARCHER-DANIELS-MIDLAND CO. 
665 Roanoke Building, Minneapolis, Minnesota. 


Gentlemen: | 

We recognize the seriousness of the mortality problem in poultry. 
Send us, without charge, your new bulletin No. 101 on Vitamin E and 
livability in poultry. Also your suggestions on how we may help fight 
the scourge of range paralysis. 


Individual 
Address 
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I. K. Mayr Celebrates 


National Feed Week 
With Farm Show 


ARMERS in the vicinity of Beaver 

Dam, Wis., recently designated as the 

most typical small city in the United 
States, are still talking about the “big 
show” which I. K. Mayr, Mayr’s Seed 
& Feed, put on for them during National 
Feed Week, October 11 to 16. 

On a vacant lot in the rear of his pro- 
gressive place of business he stretched a 
large tent and invited all of the folks to 
come in and enjoy a plate of pancakes and 
all of the coffee they could drink as a 
treat on him. And did they respond! 

Stages Produce Show 

More than 1,000 persons a day flocked 
under the canvas top, the grown folks 
elated and the kiddies as excited as if 
they were watching a three-ring circus. 
Mr. Mayr’s own radio entertainers kept 
everyone swaying to music and song over 
a loud-speaking system and the announcer, 
at regular intervals, emphasized the merits 
of the numerous products handled by the 
hospitable host. 

To create competitive interest in the 
show, farmers were invited to bring in 
their best samples of corn, barley, apples 
and potatoes. These were arranged in at- 
tractive displays along one side of the 
tent and $150.00 in prizes were awarded 
to those judged as having the best en- 
tries. Ribbons were placed on the various 
exhibits so that all could see who had 
taken the prizes. 

Mixes With Crowds 

Mingling with the crowd and shaking 
hands until his elbow creaked, was Mr. 
Mayr himself. He carried a cigar box 
filled with tobacco which he tamped into 
penny corn cob pipes, inviting men cus- 
tomers to have a smoke on him. Occa- 
sionally, he would climb atop the plat- 
form and talk over the loud speaker, 
telling the folks to enjoy their fill of 
pancakes and coffee as well as urging them 
to try his feeds for their livestock and 
poultry. 

Exhibits of his products were placed at 
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strategic places inside of the tent. As cus- 
tomers entered the front flap they were 
greeted by a showing of calf food and 
other specialties. One section in the rear 
was devoted to a display of poultry feeds 
surrounding a pen of White Leghorn hens. 
A placard announced that these birds, fed 
on Mayr’s mashes, won first prize at the 
1937 Dodge county fair. An _ expert 
poultryman was on hand to tell interested 
customers how they, too, could raise 
champion birds and increase their egg 
production. 
Coffee Guessing Contest 

There were also features of the show to 
interest the housewife. In the center of 
the tent appeared a large pyramid of one- 
pound coffee sacks and each visitor at the 
booth was asked to sign her name and 
address and guess how many pounds of 
coffee the heap contained. Those estimat- 
ing nearest to the exact figure were re- 
warded with merchandise prizes. 

Farm folks possessing talent in music 
or singing were invited to “do their stuff” 
over the loud speaking system. Their 
friends were highly pleased and many of 
them were called upon to do encores. 
One old farmer and his fiddle made a big 
hit with the crowd which clamored for 
repeat performances. 

Hanging from wires stretched across the 
tent were several National Feed Week 
posters and Feed Week “specials” were 
offered in many lines of merchandise. The 
crowd was frequently reminded over the 
loud speaking system that the event was 
being celebrated. 


Operates Radio Station 

Mr. Mayr had a splendid opportunity 
to create interest in his farm produce 
show previous to National Feed Week, 
for he operates his own radio sta- 
tion with the studio located adjacent 
to his general offices above his store. He 
broadcasts regularly himself as “I-K The 
Farmer’s Friend”. 

In addition he maintains a large staff 


I. K. MAYR 


I. K. Mayr who broadcasts regularly over his 
own radio station is shown above at the micro- 
phone. At the left is his elevator and warehouse 
which was recently damaged by fire but is being 
rapidly repaired. Mr. Mayr also operates a store 
on one of the town’s main streets. 


of entertainers who keep music and song 
drifting into the farm homes in his terri- 
tory. Commercial broadcasts for other 
firms are also put on the air and the ven- 
ture is operated as a separate business. 

It is estimated that upwards of 10,000 
persons attended Mayr’s National Feed 
Week produce show and judging by the 
number of pancakes that were eaten, Mr. 
Mayr contends that “this is no exaggera- 
tion”. Business has shown a decided in- 
crease since the event was held and “I-K”’ 
has more firmly entrenched himself in his 
community as “The Farmer’s Friend”. 

BETTER SEPTEMBER 

Income from farm marketings in Sep- 
tember was $64,000,000 greater than a 
year earlier. The total amounted to $816,- 
000,000 as compared with $766,000,000 in 
August and $752,000,000 in September, 
1936. During the first nine months of the 
current year, cash income from the sale 
of farm products totaled $5,825,000,000 
as compared with $5,222,000,000 in the 
same period in 1936. 

MICHIGAN 

Walter Wallace, Hastings, has sold his 
feed business to the Hastings Grain & 
Bean Co. of that city. 

Dan Parks has been named manager of 
the field seed department of the Isbell 
Seed Co., Jackson. His brother, Verne, 
will serve as assistant manager. 

Godshalk feed mill, Vicksburg, is being 
razed. It is a landmark in that city. 

Holly feed store, Holly, moved to a new 
location November 1, according to an an- 
nouncement by Harry Smith, manager. 

Yale Elevator Co., Yale, has installed 
a new 30 hp. grinder. 

Ithaca Elevator Co., Ithaca, has in- 
stalled a new feed mill. 

Farmers’ Warehouse Co., Eaton Rap- 
ids; Frutchey Bean Co., Greenleaf; and 
Rush Taylor Mill, Munson, have installed 
new feed mills. 
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TO BE PITIED 


Rastus: “Ah sho does habe bad luck.” 

Mose: “Shucks you don’t know what 
bad luck am. Last night Ah dreamt Ah 
wuz walkin’ longside ob a lake ob gravy 
an’ dey wasn’t a biskit in 50 miles.” 


* * * 


CORNHAY WEAKLY NEWS 


Dr. Piller whose business has been fall- 
ing off of late has invited all Cornhay 
citizens to a barbecue and ice cream social 
at his home at 3 o’clock sharp Thanks- 
giving day. 

Patrons at Ernie Schwartz’s bar are 
demanding a smaller cuspidor, Mike Mc- 
Cuddle having won too many beers at 
twenty paces on bets lately. 


‘The QuokerOats Company 
CHICAGO, U-S-A 
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KRACKED 


KORN 


@ CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


EASY WAY OUT 


Sales Clerk: “I beg your pardon, sir. 
My wife wants me to help her clean house 
and I wonder if you would let me have 
the afternoon off?” 

Feed Dealer: “Absolutely not.” 


Clerk: “Thank you very much, sir. I 
knew I could depend on you.” 


DAIRY RATION 


The Quaher Oats Company 
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THESE FEEDS WILL MAKE MONEY 
FOR YOUR FARMERS AND YOU 


@ Sugared Schumacher is a feed that thousands of farmers have found profit- 
able to use year after year. Among your customers no doubt are many who 
find it keeps animals in splendid condition, puts bone, flesh and finish on 
young stock and is valuable in the dairy herd. 


@ And dairymen consistently use Quaker Dairy Rations. They are fine milk 
producing feeds and they offer the farmer an opportunity to select the exact 
protein content that meets his needs—either 16%, 20% or 24%. In some 
sections many successful farmers and dairymen blend Quaker Dairy Ration 
with Sugared Schumacher to meet their herd needs. 


@ You can build up feed sales in your community now, to a very satisfactory 
level, especially at this time by putting a little pressure behind these reliable 


feeds. 


THE QUAKER OATS COMPANY 


Dept. 13-K, 141 W. Jackson Blvd. 


CHICAGO, U.S. A. 
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GENTLE REMINDER 
Country Girl: “kaw’s the best rifle shot 
in these here parts.” 
City Visitor: “And what does that make 
me?” 
Country Girl: ““My new husband.” 
* * * 


KNEW HIS BASEBALL 
Teacher: “Where is Detroit?” 
Dealer’s Son: “In Chicago playing the 
White Sox.” 
* * * 
FOOLED HIM 
Mother: “Daughter, your hair is all 
messed up. Did that young man kiss you 
against your will?” 
Daughter: “He thinks he did, mother.” 


GOOD ADVICE 

Jake: “I’m losing my memory. What 
can I do?” 

Spike: “Borrow as much money as you 
can.” 

* * * 

Then there was the Kentuckian who 
claimed his marriage should be annuled 
on the grounds that her father had no 
license to carry a gun. 

COULDN’T TAKE IT 

Umpire: “Cohen batting for Kelly.” 

Irish Fan: “McCarthy leaving for 
home.” 

* * 
HAVE A HEART 

Reformer: “Pardon me, young lady, but 
in the matter of dress, don’t you think 
you could show a little more discretion?” 

Flapper: “My gosh, some of you guys 
ain’t never satisfied.” 

* 
MOST UNUSUAL 

Salesman: “See that girl? Her face is 
her fortune.” 

Feed Dealer: “Yeah, and it runs into a 
nice figure.” 

* 
IT WAS A TOSS UP 

Country Kid: “Beat it, the  bull’s 
comin’!”’ 

City Kid: “Aw, stand your ground. We 
ain’t done nothin’!” 

: 

Remember way back when girls used 
to ask each other if their petticoats 
showed? 

* * 
REMOVING THE CAUSE 

Diner: ‘‘Waiter, forget about that order 
of mine. I can’t eat where it smells of 
paint.” 

Waiter: “If you’ll wait a moment, those 
two young ladies will be going.” 

* * * 


JUST A NOVICE 
Salesman: “When your wife starts to 
talk does she know when to stop?” 
Dealer: “I don’t know. I’ve been mar- 
ried only nine years.” 
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Teeter Totter Exhibit Shows Need 


For Balance Feeds 
| ® Other Clever Stunts Unearthed by Reporter 


and Allied Shows in Waterloo, Ia., I 
spent a lot of time at the dozen or 
so feed exhibits. It seems to me that it 
would be worth the time and money of 
any feed dealer in that area to take a day 
off and really “do” this show. 


One of the best merchandising ideas 
used there was a little display which any 
feed dealer could borrow and use effec- 
tively. It was a little “teeter totter” board 
on one end of which was a sack of home 
grown feed, kept in perfect balance by a 
sack of branded supplements. Appropri- 
ate signs featured that particular brand 
of concentrates, supplements, pellets and 
other products including minerals. I have 
heard lectures, sales talks, discussions and 
testimonials as to the vallue of supple- 
ments. In manufacturers’ circulars and 
booklets, I have read many pages attest- 
ing the value of balancing farm grown 
feeds with supplements from the feed 
store. While I have forgotten much of 
that information, I keep thinking about 
that visualized and attention-getting “‘tee- 
ter totter” display. And I noticed plenty 
of people stopped and took it in. 

Usually, these after dinner speeches 
bore me. I duck them every time I can. 
And if I am not first to lead the exodus 
from the room when the speaker begins 
to unfold, I am at least among the first 
half dozen. It was my good fortune to 
listen to a prominent feed dealer address 
the business men of Cedar Falls, Ia., a 
few years ago. That man said something 
which I have remembered and pondered 
on for weeks and months. The speaker 
made a frank confession. He told his 
audience that he, like many others in the 
retail business, lacked ability as a credit 
man. It was too easy for him to extend 
credit. In his desire to get volume, he 
could not bring himself to refuse credit 
in doubtful cases. Then he added, ‘But 
I have a girl who acts as office manager 
and credit manager. SHE can and does 
refuse to extend credit. She has the au- 
thority to make such decisions and we 
abide by her judgment.” His credit losses, 
by the way, have been cut to a minimum 
as a result of this sound system. 


A cow tester was in my office the other 
day. He told me about a feed dealer who 
is a mutual friend. We got to discussing 
the volume of business done by our feed 
dealer friend. ‘“He’s plenty smart,” said 
the cow tester. “He goes out and solicits 
business from the dairymen in our cow 
testing association. He goes after the big 
feeders of hogs and cattle. But in spite 
of his urgent desire to get the ton orders 
of feed, he keeps after the small buyers 


A’ THE recent Dairy Cattle Congress 


THE FEED BAG — November, 1937 


By DON ROSS 


who come in for a dollar’s worth of pet 
feed, a sack or two of milled feed or those 
who buy only a bale of alfalfa at a time— 
small buyers, but regular buyers. I yn- 
derstand he has a big mailing list of these 
small buyers and he keeps after them 
with effective direct mail. Of course, he 
may not pay the overhead of his store 
with these small orders, but he has de- 
veloped a mighty profitable business from 
these people who may spend only a dollar 
at a time.” It reminded me of the state- 
ment attributed to F. W. Woolworth, head 
of that great merchandising organization, 
the Woolworth chain store system. Wool- 
worth is credited with having said, “Cut 
your losses but let your profits run.” 


* * * 


Another good attention-getter I saw at 
the Dairy Cattle Congress was simple in 
arrangement, yet effective. It was just 
a partly filled bag of mineral feed with 


a sign beside it reading, “Guess the 
Amount of Blank’s Feed Left in This 
Bag and Win a Prize.” It was a good 
enough idea that brought feed buyers to 
the exhibit to buy or talk of buying. Al- 
though I have seen scores or hundreds of 
ideas put into use to build business, I 
still think a good contest eclipses them 
all. This contest idea is worthy of trial 
by any dealer. 
* * 

One of my dealer friends said he used 
this one to get people looking at his win- 
dows and asking about poultry feeds and 
remedies. He took a dozen young chicks 
which had just begun to feather out and 
dyed them all a bright color. The chicks 
were placed in his window and were not 
affected in the least by their shower of 
dye. They ate, drank and ran around their 
little scratch pen. An accompanying sign 
invited people to ask the store about poul- 
try problems. Weeks later, people were 
still coming in and asking about the col- 
ored chicks which had been in the window. 


Randall’s Weekly Wisecracks 
Talk of the Town 


Our Weekly Wisecrack 


A pat on the back when a 
man’s living is worth a bucket 


of tears after he’s dead. 


RANDALL PRODUCE 


CALL 106 BLACK 


There are no tears being shed 
by farmers using our new line 
of CRITIC feeds. They like 
Critic, emphatically. 


Typical specimen of “‘wisecrack ad” used by Randall Produce Co., Washington, Ia. 


AIRYMAN JOE HESS stops in at 

Fred Warren’s farm to visit a bit 

and look over Fred’s bunch of spring 

pigs now nearing the 200 pound size. 

From gains in hog weights, the talk drifts 
to the subject of feeds. 

“Did you read Randall’s Weekly Wise- 
crack in the Journal last night?” says the 
owner of one of the township’s best dairy 
herds. 

“Sure did,” chuckles Fred Warren. 
“That was the best one in the whole 
series.” 

Later, the talk turns to feed—Randall’s 
feed in particular. 

Out on Rural Route No. 2, a farm wife 


phones her sister over on the other side 
of town. They talk about baby chicks, 
brooders, chick feed and—‘“that Wise- 
crack of Randall’s” in the daily paper 
just received. Word of mouth advertising 
thus adds interest and attention to the 
feeds sold by Randall’s Produce station at 
Washington, Ia. 

Week after week, these little advertise- 
ments appear in the Thursday evening 
edition of the Washington Journal. They 
are not large in size but constitute the 
kind of advertising that creates interest 
and brings customers to the store. Typi- 
cal of these advertisemets is the one re- 
produced above. 
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Merchandising Farm 
Supplies by Morse 
(Continued from Page Thirty-three) 


trade territories. You recall, in the 
section on outside selling, that a survey 
of a single proposed route showed pos- 
sibilities for eight cars of feed and the 
dealer (who thought he was getting all 
the business to be had) was getting 
a mere fraction of that. 

What is your legitimate trade terri- 
tory? In laying out plans for the future 
decide first of all what your legitimate 
territory is. Are you covering all of it? 
Are you perhaps attempting to cover 
some territory that you shouldn’t? There 
are merchants, for instance, who attempt 
to service customers twenty miles away 


—customers who could buy much more 
effectively from dealers closer at hand. 
In practically every case, those dealers 
are making those particular distant 
sales at a loss. They would be money 
ahead if they eliminated such customers 
from their lists. 

Every merchant should have a large 
map on his office wall, showing the lo- 
cation of his customers and indicating 
by various colored tacks what they buy. 
Such a map is likely to show that dis- 
tribution in one section is high ‘and 
scattered in another. Why is that? 
Have you worked such territories thor- 
oughly? On the other hand, a well- 
paved road may take relatively close 
customers to a distant town because the 
only way they have of reaching your 
town is over muddy, rutty trails. Such 


“What a figure you 
have, Vita. ’'d give my 


_ left wing for curves 


a 
SS 


~ like yours.” 


“It’s easy, Lena. Just 


make sure that your 
diet contains VITAND. 
It’s the grandest ‘Fill- 
er-outer’ and ‘Builder- 


2 99 


upper’. 


COD LIVER OIL CONCENTRATE 
400 s.0.4.c. Vitamin D chick Units per Gram 


3000 4.0.4.c. Vitamin P. XI Units per Gram 
VITAND makes all the difference between 


PROFIT AND LOSS 


The VITAND way is the positive way to insure perfect 
health, and strong bones that will pay big dividends in 


superior egg productivity. 


For Profit Rise—VITAND-ize 


Our own Biological Laboratories guard the standard 
quality and uniformity of VITAND, constantly. 


FEED PRODUCTS DIVISION OF 


INCORPORATED 


« CAMBRIDGE, MASS. 
Sales Ofic es: 282 Portland Street 


Vitand Warehouse Stocks at: 


15 East 26th Street 


FOUR SIXTEEN DIVISION STREET - BOONTON -N. J. 


NEW YORK CHICAGO 


Palmolive Bldg. 
BOONTON, N. J. 
JANESVILLE, WIS. 


CHICAGO 
MINNEAPOLIS 


HOMER, MICH., LANSING, MICH., NORTH JACKSON, O.. DAYTON, O. 


a condition is difficult to change. If it 
exists you will probably rule that sec- 
tion out of your trade territory. You 
will likey find, when you have your ter- 
ritory outlined, that it won’t be regular 
in shape by any means. You must de- 
fine it, however, if you are going to 
determine your possibilities with any 
degree of accuracy. 

Survey your possibilities:—DBefore at- 
tempting to set a definite goal, you'll 
want to know some definite facts about 
your trade territory and the buying 
habits of your customers. Which of the 
following data you wwill want depends 
largely on the particular lines you are 
handling. 

1. Livestock population. (a) How 
many head of poultry? (b) How many 
dairy cows? (c) How many beef cattle? 
(d) How many hogs? (e) How many 
sheep? (f{) How many dogs? (g) Any 
foxes? (h) What percentage of feeders 
are feeding a commercial feed? What 
brands? (i) What brands of sanitation 
products are being used? 


2. Crop Acreage: (a) How many 
acres in the various crops? (b) What 
percentage of seeds are bought, and 
what percentage raised? Where do they 
buy? (c) Percentage of acreage on 
which commercial fertilizer is used? 
(d) What spraying is done? What 
equipment is used? 

3. Farm Machinery: (a) What are the 
possibilities for the use of tractors, etc. 
(Remember that every farm can’t use 
all kinds of machinery). (b) What 
makes are used and to what extent? 
(c) How much of the machinery is ob- 
solete and should be replaced? 

4. Electric Lighting: (a) How many 
farm homes have central station light- 
ing service? (b) How many have pri- 
vate lighting plants? (c) How many 
have no modern lights? (d) What 
makes of lighting plants are in use? 

5. Farm Home Water Plants: (a) 
How many farm homes have them? (b) 
What makes? 

6. Possibilities in Town Backyard 
Business: (a) Have you gone after this 
business? (b) How many backyard 
flocks are there? (c) How many dogs 
are there in town? (d) Could you in- 
crease the business to any extent by 
going after it? 

7.Is Your Market What You 
Thought It Was or Is It Changing? For 
instance has there been considrable di- 
versification promotion? If so, that may 
affect the relative volume of the lines 
you sell. 

8. What Is Your Share of These Pos- 
sibilities? How much business ‘are your 
competitors getting? How much of that. 
can you get because of more aggressive 
merchandising and _ better products. 
What about the great host of farmers 
not yet employing modern methods of 
soil preparation and fertilization, not 
using commercial feeds, not enjoying 
modern conveniences. Those folk ‘are 
fair game for every dealer. Will you 
“bag” them through modern merchan- 
dising? 

Much of this specific information can 
be secured from government surveys 
available through your county agent. 
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Valley Grain Dealers 
Have Dinner Party 


With paper hats perching perilously on 
their heads, the Fox River valley grain 
dealers, their wives and members of their 
companies, and 18 grain commission men 
of Milwaukee joined together in a roaring 
good time at the first annual party spon- 
sored by the Valley Grain Dealers club 
of the Central Retail Feed association 
at English lake, near Manitowoc, Wis., 
October 27. 

The quaint old-English type of building 
which E. J. De Broux, Valders Elevator 
Co., Valders, Wis., president of the club, 
and R. C. Tesch, Knauf & Tesch Co., 
Chilton, secretary, chose for the festivi- 
ties radiated that gay, Halloweenish at- 
mosphere which was surpassed only by 
the happy expressions of the 100 people 
present. 

After dinner, J. P. Hessburg, of the 
Archer-Daniels-Midland Co., Milwaukee, 
acknowledged the commission men’s ap- 
preciation for the party introducing each 
of those present. He then spoke of the 
usefulness of these get-togethers to the 
commission men and the grain dealers in 
solving their problems. Mr. De Broux 
then asked each grain dealer present to 
introduce himself and those with him. 

Everyone somehow wished that Mil- 
waukee were closer to the Fox River val- 
ley when at 10 o’clock, Mr. Hessburg an- 
nounced that it was time for the special 
bus in which the Milwaukee group made 
the trip was scheduled to leave. 


BUY NOW 


RAISES FINE CALVES 
AT LOWEST COST _« 


BLATCHFORD C4CF MEAL CO. 
20 Madison Street Waukegan, Ill. 
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Opportunity for dealers in new fertilizer 
consuming territories. Write 


Virginia-Carolina Chemical Corp. 
EAST ST. LOUIS, ILLINOIS 


Setlar C cops Bigger Profits 


During the past 12 months, we have sold approximately 90 per cent of the 
cod liver oil used in the territory that we serve in northern Illinois and southern 
Wisconsin. We have also distributed a number of carload shipments of our 
Peerless brand Cod Liver Oil to large mixers throughout the state of Wisconsin. 


Peerless brand oil has been tested by the Department of Agriculture at 
Madison and has proved very satisfactory in actual feeding tests. 


For the mixers not using straight cod liver oil, we offer Vitand Concentrated 
U.S.P. Cod Liver Oil. There are no substitutes for Vitand, so before you 
purchase your concentrated cod liver oil, learn about Vitand and get our 
prices delivered to your station. 


WHOLESALE ONLY. YOUR PATRONAGE IS APPRECIATED 


FARLEY FEED CO, 


E 
N 


Importers of Pure Norwegian Cod Liver Oil and Peat Moss 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound for 
pound—And it’s selling at about half the price of corn. 
When you use “Manard Quality” Blackstrap you get 
extra nutritive value in your feeds as “Manard Quality” 
contains about 1% less moisture and 1% more solids than 
“Standard” Blacksttap. 


MANARD MOLASSES CO., New Orleans 
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DAIRYMEN DEMAND 


[ LF K f 6A @ This Ideal 


way of 
: raising 
calves! 
WX e 
Shipped in bales con- 


taining four 25-lb. 
bags. Costs $5.00 
| per cwt. delivered 
your station. Sells 
for 6c per pound. 


CALF KAGA is the new thoroughly farm- 
proven calf ration in PELLET form. Absolutely 
guaranteed to give results. 


CALF KAGA on your floor assures your cus- 
tomers that you are abreast of the best feeding 
methods. It is a big repeater and shows a nice 
profit for the dealer. 


Order Out A Supply Today! 


WISCONSIN MILLING COMPANY 


MENOMONIE, WISCONSIN 


MORTON’S SALT 


= 
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Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE 


WISCONSIN 


| 
MARBLEHEAD '"'98"' COAST TO COAST 
In Machine-Sewed GRAIN SERVICE 
Multiple BRANDED Bags 


Finest Calcium Carbonate Factor for 
FEED MIXES -MINERAL MIXES - 
DAIRY FEEDS. Mined from clean, 
pure limestone. Guaranteed 98.3% 
Calcium Carbonate - 96% through 200 
mesh screen. Safely packed in 100 lb. 
and 50 lb. multiple-wall paper bags, 
machine sewed and BRANDED. 
Write for samples and prices. 


MARBLEHEAD LIMESTONE GR 
Famous Pure Shell- 


Formation Limestone 


The surest way to supply calcium for 
heavy egg-shells and strong baby- 
chick bones. High in calcium because 
of sea-shell formation. No waste -no 
shatter dust - hard edges - evenly sized. 
Packed in 100 lb. Osnaburg bags. 
Turkey to Chick sizes. Write for 
samples and prices 


Try MARBLEHEAD LIME RATION 


MARBLEHEAD LIME CO. 


160 No. LA SALLE ST. CHICAGO, ILL. 


PULVERIZED: 
LIMESTONE 


FLED SUPREMENT 


Milled Millers 


by 
Marblehead Lime Company = 


INCORPORATED 
MINNEAPOLIS, MINN. 
761 Chamber of Commerce 
Country Offices 


Fairmont, Minn. Grand Forks, N. Dak. 
Marshall, Minn. Sioux Falls, S. Dak. 
Williston, N. Dak. Lincoln, Neb. 

Sac City, Iowa 


Terminal Offices 


Cargill, Incorporated, Seed Division 
Box 54, Minneapolis. 
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Evening Calls Win Sales 
For Michigan Dealer 


(Continued from Page Sixteen) 


in creating good will that attracts busi- 
ness. But I am certain that personal con- 
tacts on the farm and in the store are 
my mainstay. I like nothing better than 
talking with farmers about their problems, 
their likes and dislikes, and their pleas- 
ures. Whatever interests the farmers in- 
terests me and I try in my personal con- 
tacts to make them realize my interest. 
I am never too busy to talk to them about 
any of their interests and am confident 
that many talks I have had with them 
have resulted in feed sales even though 
such sales were not specifically mentioned 
during the conversation. With personal 
contacts forming the backbone of my 
business getting methods, supplemented 
by the other methods described, I am 
confident I have succeeded in getting a 
large percentage of the farmers in my 
section to remember my slogan, ‘If You 
Need Feed, That’s Me.’ ” 

@ ALBERT R. TAYLOR, widely known 
grain merchant and vice president for 
three terms of the old Milwaukee Cham- 
ber of Commerce, died suddenly October 
21 at his home at St. Joseph, Mo. At 
the time of his death he was vice presi- 
dent of the St. Joseph Grain Exchange 
and manager of the Stratton Grain Co. 
offices there. Funeral services were held 
at Milwaukee, Wis., October 23. 


eC. C. DU BOIS, Wisconsin repre- 
sentative, Calcium Carbonate Co., Chica- 
go, Ill., was recently absolved by a jury 
from all blame in connection with an 
automobile accident occurring last March 
in which one man was killed and a woman 
injured. His many friends in the trade will 
be pleased to learn of this court decision. 


VITAMIN E BOOKLETS 

Northrup, King & Co., Minneapolis, 
Minn., has ready for distribution to deal- 
ers two booklets giving the complete 
story of Vitamin E; its source, uses and 
effects on reproduction in herds and flocks. 
Both booklets, one entitled ‘““What’s This 
About Vitamin E?” and the other “More 
Pigs Per Sow,” are free for the asking. 


Endorsed by America’s famous dog 
experts and kennel owners. A 
natural enemy of fleas and disease, 
it keeps feet, body and skin in 
healthy condition. Reduces odors 
and makes glossy coats. Made of 
specially prepared shavings taken 
only from the pungent heart of red 
cedar. Conveniently packaged, low 
in cost, a quick seller and good re- 
peater. Widely used by rose grow- 
ers for mulch and to combat weeds 
and by farmers to drive odors, lice 
and vermin from poultry houses. 
Also for protecting clothing against 
moths. 


529 Williamson Avenue 


Stock RED HEART AROMATIC 
CEDAR KENNEL BEDDING 


.+- for Quick Turnover and Big Profits 


YOHO & HOOKER LUMBER CO. 


5-lb. Bags 
(Retail at 45c) 
WHOLESALE 
PRICES 
$3.40 per doz. bags 


(in 2-doz. lots) 
$3.00 per doz. bags 
(in 6-doz. lots) 
$2.60 per doz. bags 
(in 12-doz. lots) 
Minimum Shipment 
2 dozen 5-lb. bags 
Freight prepaid east 
of Mississippi River. 
Prices slightly higher 
in West and Canada. 


YOUNGSTOWN, OHIO 


eading the Parade 


i ELECTRO CALCIUM CARBONATE—98% to 
99% pure calcium carbonate dispersed by an 
exclusive process developed in our laboratories. 
Flows more freely, mixes more readily, and 
stays mixed more uniformly than regular cal- 


cium carbonate. 


i IODIZED CALCIUM CARBONATE — also 
made by our exclusive process which combines 
(not mixes) a definite tiny amount of iodine 
with every calcium particle. Assures absolutely 
uniform iodine inclusion in feeds and mineral 
mixtures in stable form at lowest cost. 


= ARROW-HEAD INSOLUBLE FLINT GRIT— 
a superior grit made from pure flint for all 
classes of poultry. Hardest, sharpest, and most 
efficient grit on the market. Will not shatter or 
crumble like grits made from other types of 


stone. 


samples, and prices! 


S. W. Sales Office Gen’l Sales..Office 


@ It will pay you to investigate these improved 
products before you order your next supply of calcium 
carbonate and poultry grit. Write now for information, 


The CALCIUM CARBONATE CO. 


N. W. Sales Office 
e, Mo. Chicago, IIl. Omaha, Nebr. 
Box 409 43 E. Ohio St. 636 Brandeis Theatre Bldg. 


—RBetter Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 
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TALK asour zBacs! 


(Quoted from Customer’s Letters) 


” AFTER all, as we have said 

to you before, it is only 
typical of the service rendered 
by you whenever requested, and 
we appreciate your co-opera- 
tion more than we can tell you.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


__ (WERTHAN) 
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A RADIO HOOK-UP 


ath 


38 Powerful Stations | 
From Boston to Salt Lake City 
From Canada to Oklahoma 


Almost 8,000,000 National, State, Farm 
and Poultry Journal Circulation 


all at work for the next 12 months 


PILOT BRAND SALES 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. London, England 


We Suggest Keeping Well Stocked 


Meet ‘‘Cheap Feeds’’ 
with your own Quality Mix! 


This year you can meet cheap feed competition 
and give your customers a real quality mix. 


Here’s the Plan 


Use your low cost home grains and mix 
them with— 


(Conkeys Y-0 32% Supplement 
Rich in Vitamins A, B, D, E and G 


Conkeys Y-O 32% Supplement adds just those 
proteins and minerals which home grains lack and 
in addition provides, through the Y-O it contains, 
an abundant supply of the important health and 
growth vitamins A, B, D, E and G, derived from 
Cod Liver Oil, Brewers’ Yeast and Wheat Germ 
Oil. 

Try it—Meet all Price Competition—Keep 

Cheap Feeds out for the sake of your cus 


tomers, as well as for your own reputation. 
Formulas are in every bag. 


WRITE TODAY FOR DETAILS . 


6761 BROADWAY 
CLEVELAND, OHIO 


‘‘Somebody's 


Conkey Co. 


MINNESOTA 

Leonard Westrup has purchased the 
Winsted feed mill, Winsted, from Albert 
Merchant. 

Henry Niemann and his son, Douglas, 
have installed a new feed mixing machine 
in the Ogilvie feed mill, Ogilvie. 

Custer Produce Co., Howard Lake, is 
planning to build a new feed mill. 

H. C. Habstritt & Sons, Roseau, have 
installed another seed cleaner, doubling 
their capacity. 

Hinckley Co-operative Creamery, 
Hinckley, will handle flour and feed in the 
future. 

Commander Elevator Co., Carver, has 
installed a new 40 hp. mill. 


ae 


WISCONSIN 

Mrs. Alvina Brown, Sheldon, has pur- 
chased the Brown Bros. feed store, Lady- 
smith. 

Borden Milk Co. plant, Bassett, burned 
to the ground recently with a loss of $10,- 
000. The Borden firm had leased the 
building to the A. H. Lois Feed Co. for 
the past year. 

Bruce Feed Co., Bruce, opened under 
the management of Arnold Zelm, Novem- 
ber 1. 

Sylvester Olson has moved his feed 
business in Janesville to a new location. 

Shilliam feed mill, Platteville, is build- 
ing a new addition. 

Elverson mill, Stanley, has installed a 
new 40 h.p. grinder. 

Semon’s Fair store, Athens, and Siebold 
mills, Mishicot, have installed new feed 
mills. 


Pecos Valley Alfalfa Mil 


Hagerman, N.M. 


2 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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EMPLOYMENT BUREAU 


A complimentary, confidential service— 
address your inquiries to The Feed Bag 


and should be engineer enough to be able to 
suggest possible installations. Refer to No. 971A. 


Assistant sales manager. Attractive proposi- 
tion for live young man. Southern district. 
Refer to No. 1171A. 


POSITIONS WANTED 


Manager of farmers elevator or feed store. 
Operated own business for 15 years. Has had 
good deal of resale work in rural districts. 
Age Pg married, six children. Refer to No. 
1071-A. 


Manager or salesman of flour, feed or general 
merchandise store, 15 years’ experience in selling 
feeds and managing branch stores. Age 36, 
married, 6 children. Can furnish good refer- 
ences. Refer to No. 1072-A. 


Manager of feed store. Employed at present 
but seek change in location. Able to produce 
results and get a lot of work done in a short 
a. 25, married, 2 children. Refer to No. 


Salesman or poultry service man. 3 years’ 
experience in managing poultry farm and sell- 
ing. Age 25 years, single. Refer to No. 1171. 


Elevator manager or feed salesman. Experi- 
ence in handling cooperative elevator affairs 
also livestock and shipping. Thoroughly ac- 
quainted with grain and feed trade. Age 48 
years, married, one child. Refer to No. 1172. 


Sales, office or management position: in mill- 
ing business. 25 years’ experience. Excellent 
references. Age 55, married, one child. Refer 
to No. 1173. 


POSITIONS AVAILABLE 
Salesman. Iowa and Illinois territory for 
wellknown feed ingredient manufacturer. Good 
opportunity for right man. Refer to No. 1173A. 


Salesman. Wanted, salesmen to sell chicken 
mite killer as a side line. Liberal commissions 
and exclusive territories open. Refer to No. 
972A. 


Salesman of feed mill equipment to repre- 
sent established firm with complete line in 
Eastern Indiana and Western Ohio. Applicant 
need not handle line exclusively but should 
well acquainted with operation of equipment 


@ JIM BUCHOLZ, grain and feed deal- 
er, Ladysmith, Wis., has purchased the 
potato warehouse at Bruce, Wis., formerly 
owned by Leonard, Crossett & Riley, and 
is remodeling it for the opening of a retail 
feed business. 


++ 


PUBLICIZES EGGS 


Dr. L. D. LeGear Medicine Co., St. 
Louis, Mo., has launched a publicity cam- 
paign to promote increased consumption 
of eggs. The firm has created a slogan 
reading, “Eggs — Nature’s Own Health 
Food — Rich in Vitamins” and _ has 
worked these words into an attractive 
design. The slogan and design is being 
used in the company’s advertising and is 
also offered to dealers who may wish to 
utilize it in their own promotion. 


GETS PROMOTION 


J. L. Cooper, manager of the bulk and 
by products department of the National 
Oats Co., Cedar Rapids, Ia., has been ap- 
pointed a vice president and assistant gen- 
eral manager of the firm. Mr. Cooper will 
continue in the active management of the 
bulk and by products department in ad- 
dition to such other executive duties and 
responsibilities as he now carries. 
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NORGE COD LIVER OIL 


Means Money in the Bank for 
\ You and Your Customers 


Loi Customers make more profit out of your feed 
z —they buy more feeds from you when you use 
NORGE PURE COD LIVER OIL. NORGE 
a ‘ is 100% pure and our stocks on hand have been 
\ released by the United States Department of 
Agriculture for completeness of required contents 
of Vitamins A and D. Immediate shipment on 

all orders. Phone or write now. 


DEUTSCH & SICKERT COMPANY 


730-732 GRAIN & STOCK EXCHANGE - - - 


MILWAUKEE, WIS. 


FOND DU LAC 


BETTER CALVES SINCE 1885 


For more than 53 years farmers have used our com- 
plete substitute for milk in raising calves and pigs— 


No-MILK CALF 


Why not join the 1100 satisfied feed dealers who are 
now distributing NO-MILK? Write now for prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


WISCONSIN 
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@ A good football coach builds a 
scoring team by pointing it to 
checkmate the strength and take 
advantage of the weakness of its 
competition. 


Likewise the successful way to 
build a sales scoring feed is to point 
it to offset the unbalanced strength 
and bolster up the weakness of the 
line. Feeders universally will ap- 
plaud when they know that Red 
W, the triple asset protein, phos- 
phorus, and calcium, is “in there” 
playing its part. 

Laboratory and feeding tests 
prove that Red W contains the 
triple assets of protein, phosphorus 
and calcium. Meet the popular de- 
mand of your feeders by making 
Red W—the all American formula 
builder—your choice. 


WILSON Co. 


Chicago, Kansas City, Oklahoma City, 


Cedar Rapids, Albert Lea, New York, 
Philadelphia, Boston, Los Angeles. 


RED 


DIGESTOR TANKAGE 


RED W MEAT AND 
BONE SCRAPS 
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More Federal Control 
Of Business Seen 


(Continued from Page Fifteen) 


fit payments at the discretion of the sec- 
retary but on a graduated scale with a 
maximum of $10,000 to any one person, in 
lieu of a fixed scale of benefit payments 
as provided in the Farm Bureau bill; 

5. Prohibits the secretary from making 
contracts with individual farmers, where- 
as Farm Bureau bill requires contracts 
with cooperating farmers; 

6. Provides definitely for the use of 
funds under Section 32 of the Agricultural 
Adjustment Act (30 per cent of customs 
receipts) in disposing of surplus com- 
modities at home and abroad, one avowed 
purpose being to promote trade abroad; 


7. Sets up a fund to find new uses and 
new markets for farm commodities. 

8. Authorizes the secretary to file appli- 
cations on behalf of farmers and farm 
organizations for lower freight rates. 

A senate sub-committee, headed by Sen- 
ators Pope and McGill, is at present con- 
ducting hearings in grain and cotton pro- 
ducing sections to seek the views of 
producers toward farm legislation. 

Brands Legislation Unsound 

Just as vigorously as I have stood be- 
fore you and condemned the unsoundness 
of the Federal Farm Board, I now de- 
scribe the ever-normal granary plan and 
processing tax schemes as impracticable, 
unsound and unworkable. These two the- 
ories present every possibility which may 
develop most serious consequences. They 


Mixed Feeds 


FEED MIXER 
HOWELL & co. 


Pay Big Profits 


Do your own mixing with a DAISY 
triple action horizontal batch mixer and 
double the profits of your feed business. 
No competition when you have a DAISY. 
Capacities from ¥4 to 2 tons per batch. 
Loads, mixes, discharges and stacks a ton 
batch in 12 minutes. Requires minimum 
power. Very compact. Quiet in operation. 
Motor or belt drive. Write for full infor- 
mation and low factory-to-user prices. 


R. R. HOWELL & CO. 


2 Malcolm Ave. S. E. 
MINNEAPOLIS, MINNESOTA 


Dependable Seed 
Costs So Little 
Yet Means So Much! 


O&M FIELD CORN 


and 


O&M SWEET CORN 


can be planted with confidence 
Write for Catalog and Prices 


The O&M SEED CO. 


Growers 
GREEN SPRINGS, OHIO 


1, Easy to Attach. 

2. Won't Fall Off. 

3. Lighter & Rustproof. 
4. Costs Less. 


Special Trial Offer! 
$2.00 per 100 
$17.50 per 1000 


SATISFACTION OR MONEY 
REFUNDED : 


AGENTS WANTED 


NATIONAL POULTRY PRODUCTS inc. 


LAKEWOOD ,W.J. 
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are thoroughly unwarranted and uneco- 
nomic. 

Ever-normal contemplates a_ similar 
stabilization effort to that of the Farm 
Board, and the declaration of policy is 
almost identical. The history of govern- 
ment wheat loan programs has always re- 
sulted in heavy losses, not only in this 
country but in Canada and elsewhere. And 
following the failure of these withholding 
schemes governments have been compelled 
to step in and take control of accumulated 
surpluses which in the end resulted in 
discouragingly low prices to the producers 
and heavy penalties on the tax-payers. 

The granary idea of withholding wheat 
in farm storage is founded upon an er- 
roneous premise that it would result in the 
farmer receiving a higher price by carry- 
ing part of his crop in farm storage. My 
contention is supported by virtually every 
study of the seasonal movement of wheat 
prices that has ever been made. Some of 
these studies show that wheat prices in a 
period of as much as 48 years fluctuated 
in the extreme only 10 cents between the 
month of heaviest delivery of wheat as 
compared with the lightest month. The 
highest level of prices prevailed in the 
harvest months in this study. 

In the Jones bill the invalidated proc- 
essing tax bobs up again in a new dress. 
Every branch of the grain and grain prod- 
ucts industry is vitally concerned in cre- 
ating increased consumption and constant- 
ly striving for new outlets. The direct 
result of a tax on bread—our best and 
cheapest food—is to create resentment by 
the imposition of such levy and bring 


Barley Shippers 
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Says: 

@ Every crop brings new : 
problems. = 


@ Undersized and skinned 
barley is your problem 
this year. 


@ Our many years of hand- 
ling and selling barley are 
at your disposal. 


@ Contact us. Ship us your 
next car. Our sales will 
please you. 


FRASER-SMITH CO. 


BARLEY SPECIALISTS 


MILWAUKEE 
MINNEAPOLIS CEDAR RAPIDS 
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about sharp decreases in consumption of 
wheat. A processing tax, therefore, would 
create additional problems instead of 
bringing production and consumption 
closer together. 


Another bill which will have considera-. 


tion is the crop insurance bill, which 
seems fairly certain of early enactment. 
As written, the Administration Crop In- 
surance bill, passed by the senate and 
pending on the house calendar, is limited 
to wheat and sets up a corporation with a 
a capital stock of $100,000,000 subscribed 
by the United States treasury, but only 
$20,000,000 is authorized to be appropri- 
ated during the fiscal year ending June 
30, 1938. It provides for coverage of not 
more than 75 per cent nor less than 50 
per cent of average past yields. The farm- 
er’s premium (to be paid in grain if he 
chooses) would be at a rate to cover only 
prospective losses. All administrative 
costs, including handling of wheat, would 
be borne by the government. 


For 75 per cent coverage it is estimated 
by the sponsors that premiums would 
range from half a bushel to 24 bushels 
and for 50 per cent coverage from .2 of a 
bushel to 1.3 bushels. Indemnities for 
losses would be paid in bushels, either 
wheat or cash, whichever the farmer pre- 
fers. All premiums paid to the government, 
whether in kind or cash equivalent, would 
be represented by wheat held in storage 
at government expense. The quantity of 
such stored wheat could be reduced only 
in payment of indemnities, but sales and 
repurchases for conditioning purposes 


would be permitted. 

It is estimated that stocks of from 25,- 
000,000 to 100,000,000 bushels might be 
accumulated by the government. Such 
stored wheat would be counted in the 
ever-normal granary, although it would 
not be subject to disposal at the discretion 
of the secretary. It has been stated that 
as many as 500 field offices, each with a 
paid secretary, might be set up to admin- 
ister the law. 

The great concern of the grain and mill- 
ing industry is of the possible effect of 
the new farm bills on the marketing of 
grain and grain products. If the proposed 
Agricultural Adjustment Act is enacted, 
its supplemental features to existing laws 
will invest our national government with 
more unrestricted power over agriculture 
than has ever existed. It is nationaliza- 
tion in the fullest meaning of the word. 
With the authority established by this 
Agricultural Adjustment Act the secretary 
has unlimited control over production on 
every farm, marketing machinery, han- 
dling, processing and every other phase 
as it pertains to the five basic commodi- 
ties incorporated in the bill—wheat, cot- 
ton, corn, rice and tobacco. 

GIVES LIBRARY 

C. J. LaFleur, Kasco Mills, Inc., Wa- 
verly, N. Y., has donated a new library 
room to Cleary college, Ypsilanti, Mich., 
his alma mater. He financed the work 
of completely changing over the library 
last summer and it was opened to the 
students this fall. 


5425 W. Roosevelt Rd. 


Get MELKCENTRATE Now! 


Replaces dried milk products... 


SAVES |/, to on COST 


@ @ MELKCENTRATE is a scientific balance of dried skim milk, 
dried buttermilk, dried whey, plus good healthy animal blood 


made tasty through cooking into valuable cereal ingredients. 


IM PORTANT = For profitable egg mashes 


use MELKCENT 
@ @ Melkcentrate is priced to give you added profits and repeat sales. 
Write for full information or delivered prices. 


RYDE & COMPANY 


ATE... 


Chicago, Illinois 


IF YOU USE FISH MEAL... 


Supplies a combination of Pro- 
teins and Minerals seldom found in 
one Feedstuff. 


Write, Wire, or ’Phone us for 
delivered price—any quantity. 


411 National Marine Bank Bldg. 


All Farm Feeds Will Give Better Results 


THE CHAS. M. STRUVEN COMPANY 


fe 


Baltimore, Maryland 
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Guaranteed Minimum 400 
A. O. A. C. Chick Units 


Vitamin D—3000 U.S.P. 
Units Vitamin A per gram. 


Now with this new high potency oil, 
you can guarantee ample vitamin 
content in your feeds to help:— 
Prevent Rickets 
Build Sturdier Skeletal 
Structure 
Increase Egg Production 
Improve Egg Quality 
Increase Hatchability 
Improve Shell Texture 
Maintain Vigor and Health 
Decrease Mortality 
Improve Pigmentation 


Fortified With 
Natural Concentrates 


High Potency Sardilene 400 is 
made from the same high quality 
Sardilene so favorably known to 
the feed trade in recent years. This 
is fortified with vitamin concentrates 
from natural sources making it pos- 
sible to guarantee a minimum of 
400 A.O.A.C. chick units of vita- 
min D and 3000 U.S.P. units of 
vitamin A per gram. 


Every Batch Chick Tested 


High Potency Sardilene is chick 
tested—every batch being fully test- 
ed before it is released. Manufac- 
tured in a plant processing sardines 
for human consumption, the oil is 
pure, palatable and remarkably low 
in free fatty acid. 


Use Less—Save Money 


Because of its guaranteed high 
vitamin content, only about one 
fourth as much of the new oil is 
recommended for any given pur- 
pose. Reputable feed manufactur- 
ers who have tested High Potency 
Sardilene 400 are enthusiastic about 
results obtained and its money sav- 
ing possibilities. 

Your trade will instantly recognize 
the extra value of feeds mixed with 
this new oil and appreciate the 
vitamin guarantee. For full in- 
formation, write: 


. F. E. Booth Company, Inc. 
Dept. 
eveland, Ohio 
110 Market Street, OP. BooTns 


San Francisco, California ‘=, 
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Peninsula}Feed Group 


“Order a Mixed Car of Discusses Barley 
More than 50 feed dealers attended a 
Go ld en Loaf Fl our barley meeting of the Peninsula division 
of the Central Retail Feed association 
(The Flour with the Vim and Pep left in) shiek ons Sane ok Sturgeon Bay, Wis., 
e October 5. J. F. Bertschinger, Egg Har- 


bor, served as ope. 
° ° W. N. Knauf, Knauf & Tesch Co., Chil- 
Br an and Middlings ton, Wis., president of the Central asso- 


—Higher in Protein— ciation, stressed that dealers should urge { 


| = their farm customers to plant more pure 

A e seed barley such as Oderbrucker or Wis- 

i aia consin 38 which is desired by the malt- 
aa ea TENNANT & HOYT Co. sters. He warned that western states were 
—=— = LAKE CITY. MINN. improving the quality of their barley and 


to the type of seed planted if it expects 


that Wisconsin must give more attention 


When in the Market: 


For Poultry Wheat—Feed Oats— E R L | 


Wheaty Barley — Feed Barley = GRADING CO. 


MINNEAPOLIS 
Feeding Screenings. 
GOOD 
Write or wire for quotations. CORN and OATS 


For 
WISCONSIN TRADE 


MINNEAPOLIS, MINN. TRY US 


@| “All your needs in grain and feeds” |e 


| : WE EAT 40% MORE FEED 
Sunset Feed & Grain Co., Inc. From Universal Cardboard Feeders 


YOUR AD PRINTED HERE 


@ FEED JOBBERS 

CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. In a 8-week test, starting 1 day old 
buy new Universal Cardboard Feeders for 
For each brood, buy feeds and supplics from dealers 
ae feeder. Write for PLAN that tells you how Uni- 
A and D (No kerosene) Coccidiosis versal Feeders can help increase sales and profits. 
WRITE US FOR FURTHER INFORMATION GENERAL DISTRIBUTING CO., Inc.,Box A, Newton,Kans. 


Get ALL the FACTS 
€ 
aq | ‘ i before youbuy | 


There's g@ Mixer! 


P BA G FOR BURTON ond all Corpor 


USED 


BURLAP 


MIXER ers is ready! New 
INDIVIDUALITY: 
costs! Os" 
ALL BAGS VACUUM CLEANED BAY tor 


BURTON MFG. CO. 


19471 SHREWSBURY, DETROIT, MICH. 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 
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to keep the lead. 

A. L. Flanagan, Fraser-Smith Co., Ltd., 
Milwaukee. explained how barley received 
from shippers was handled and cautioned 
the dealers against loading too high in the 
car for thorough sampling. He also 
warned against mixing of poor with good 
grain and advised cleaning for the im- 
provement of grade and selling price. 

Other speakers were James Laurie, buy- 
er for the Rahr Malting Co., Manitowoc, 
Wis.; Elmer DeBroux, Valders Elevator 
Co., Valders. Wis., and Mort Johnson. 
federal grain supervisor, Milwaukee. 

Another meeting of the Peninsula group 
is expected to be held soon when plans 
for the organization of a permanent dis- 
trict club are to be voted upon. 


BROWER S WHIRLWIN D” 


Easy Payment Plan 
Starts You NOW! 


Make big profits mixing 
your own brand of feeds 
from locally grown grains. 
Or prepare better 


feeds for your own use at 
low cost. Your “GIANT 
WHIRLWIND” will pay for 
— 500, 
sizes, 
above or helow the floor 


model. Each mixes 100 Ib. 


of toot and up. Dent p= 
up this easy payment plan. Ab 
Write today for details. SEE 


BROWER MFG CO. 
Box 2784, Quincy, Ill. 


Grain Futures 
Exclusively 


Trade Through 
G. W. WINSTON CO. 


Grain and Stock Exchange 
MILWAUKEE, WIS. 


BRANCH OFFICE 


Madison, Wisconsin 


On from 


HEADQUARTERS 
it's SAFE! 


Waterloo Mills Company 
@ Wholesale Flour and Feed 


Waterloo, lowa 


CARLOADS . . TRUCKLOADS 
L. D. Phones 27 and 28 
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WIRE US FOR PRICES 
i Offices: Corn Exchange Bldg., Minneapolis, Minn. Mills: St. Paul, Minn. 


CAPITAL FLOUR MILLS, Inc. 


QUALITY FLOURS...QUALITY FEEDS 


Let Us Include 


Minnesota Girl Flour | 


OR 
Goodbread Flour 


In Your Next Car of 


QUEEN WHEAT FEED—CHEROKEE PURE BRAN 
CHEROKEE MIDDLINGS—MIDDOG MIDDLINGS 


| 


CHOICE FEED GRADE 
DRIED SKIM MILK 


All poultry rations should include liberal quantities of ee 
Dairylea Dried Skim Milk. Also good in rations for calves : hea: 


and swine. Carried by principal feed merchants through- 
out Northeastern territory. 


MADE FOR FARMERS 


MANUFACTURED AND DISTRIBUTED BY IN FARMER-OWNED 
DAIRYMEN’S LEAGUE CO-OP. ASSN. INC. MILK PLANTS 
11 WEST 42nd STREET e NEW YORK, N. Y. 


7 
| 
| | 
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} 
\ 
@ 
a> SS DRIED SKIM MILK 
| FOR FEED MIXING 
| QUALITY AND SERVICE UNEXCELLED 
IBNATIONAL MOLASSES CO. 


CLASSIFIED 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


EQUIPMENT FOR SALE 
Two 9x30 Double Noye Roller Mills. Make 
excellent oat crushers. Also one 7x24 Monarch 
Buckwheat Roll. Reasonable. Write H. N. 
VREDENBURG, Muncy, Pa.—102. 


FEED MIXER FOR SALE 
One ton capacity—fiour level feed--has motor 
latest style machine—used short time. Write 
CD-116, c/o THE FEED BAG, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—-grader—-polisher—aspirator. one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o THE FEED BAG, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor— used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
THE FEED BAG, Milwaukee, Wis. 


DISTRIBUTORS WANTED 
Distributors wanted to sell Sweet Lassy Cattle 
Fattener; made in three sizes, pea, nut and 
range. Write SCHREIBER MILLS, St. Joseph, 
Missouri.—102. 


HAMMER MILL FOR SALE 
One No. 4 Anglo-American Miracle Ace 
Super Hammer Mill, 75 h.p. direct connected 
motor, A-1 condition, sacrifice for cash. Write 
DK-46, c/o THE FEED BAG, Milwaukee, Wis. 


SALESMEN WANTED 

Sell to feed dealers (as a side line) the kind 
of chicken mite killer recommended in govern- 
ment bulletins. It also kills termites, preserves 
wood and is a permanent outside stain. Can 
be diluted with used crankcase or kerosene oil. 
Liberal commissions and exclusive territory. 
Market in every town. Write C-A WOOD PRE- 
SERVER CO., 6623 Delmar blvd., St. Louis, Mo. 


FOR SALE CHEAP 
24” belt driven ball bearing Robinson Attri- 
tion Mill complete with pulleys and jack shaft; 
also 1 wheat cleaner 41x60 and 1 60 H.P. Fair- 
banks Electric Motor 220 v. 60 eycle 3 phase. 
Write V. M. Bushman, Bellin Bldg., Green 
Bay. Wis. 


SPEEDY WRITER 
Ideal duplicator for printing postal cards, 
tags, bags. Write for information and samples 
of work. Complete set $15.00. Pekas Duplicator 
Co., Lesterville, S. Dakota. 


BUSINESS FOR SALE 

Flour, feed, grain and hay business. Estab- 
lished 1914. Electric power. Custom grinding, 
mixing and cracking. Complete line of poultry 
feeds with registered trade mark. Separate 
scratch grain and mash mixing unit. Warehouse 
on track. Grain storage, 5200 bu. Feed, 350 tons. 
Price and terms’ reasonablee JEFFERSON 
FLOUR & FEED MILL, Jefferson, Wis.—101. 


THE QUESTION 
How can the small feed mixer get his share 
ot the laying mash business with so much feed 
on the farms? 
Write us for a plan that works. It is free for 
the asking. RICE LABORATORIES, INC., 
Universal Yeast, Dassel, Minnesota. 


MANUFACTURER’S REPRESENTATIVES 

Add popular feed ingredient to your line. 
Attractive sales set-up. Address 1100, c/o THE 
FEED BAG, Milwaukee, Wisconsin. 


@ CUSTER PRODUCE CO., Howard 
Lake, Minn., is building an addition to its 
feed mill. 


@ MILL VALLEY MILLS, East Otto, 


N. Y., have been purchased by Raymond 
Woodruff, formerly located at Buffalo. 


e HEBRON MILLING CO., Hebron, 
Ohio, has replaced its corn cracking and 
grading equipment with new and larger 
machinery. 


e4ge 


@ CARY DeECOU has taken over the 
operation and management of the DeCou 
Elevator Co., Woodbine, Ia., established 
by his father, the late A. E. DeCou. 


Newsome Millfeed Co. 


MILLFEED JOBBERS 


624 Dwight Building 
KANSAS CITY MISSOURI 


COTTONSEED MEAL 
LINSEED MEAL — KENT 
BABY BEEF SUPPLEMENT 

BARGE — RAIL — TRUCK 
Mississippi Valley Grain & Feed Co. 


Muscatine, Iowa 


D-R-U-M-S 
Are you in the market for molasses drums? We 
can supply good, clean, 55-Gallon Drums _ painted, 
ready to fill. Guaranteed no leakers. Complete with 
bungs and new gaskets. Local or carload. 


_ We a'so buy Cod Fish Oil and other Drums. All 
sizes. Write us for quotations. 


NORTHWESTERN BARREL CO. 


MILWAUKEE, WIS. 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


Ground Oat Groats 


Low Fibre Content 


NORTH EAST FEED MILL CO. 
MINNEAPOLIS, MINN. 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


DEMON 
ROLLED OATS 


Top grade steamed rolled oats for hogs 
and poultry. Write us for prices. 


Des Moines Oat. Products Co. 


Des Moines, Iowa 


INVESTIGATE 
The New All Purpose 


Marion Mixer 


Dry Mix — Molasses Mix 
Mineral Mix 

: Cod Liver Oil Mix 

HANDY SACK BALER CO. 


MARION 


DAKOTA MILLING CO. 
Mixed or Straight Cars 
MILL FEED . . . FLOURS 


510 Hodgson Building 
MINNEAPOLIS MINNESOTA 


HAY and MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


MINNEAPOLIS, MINN. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us interested. 
Either prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 


Wholesale Grain and Feed Merchants _ 
502 Corn Exchange Bldg.. Minneapolis 


MILLFEED — CLEARS 
KANTAR FEED CO. 


. Corn Exchange Building 


MINNEAPOLIS, MINN. 


400-D, 3000-A Sardilene & Fish Meal 

Soybean Oil Meal & All Corn Products 

Peebles Lacto “‘G” Dried Whey 

CCC’s Calcium Carbonate Products 

Denver’s Alfalfa Meal Products 

Cliffs Dow’s Poultry Charcoal 

Standard Brands Blackstrap Molasses 
Sole N. W. Sales Agent 


WAYNE FISH & COMPANY 


1420 Rand Tower Minneapolis, Minnesota 


SAVE BIDDY-WAY-GREAT 


DISPLAY o-- STARTED CHICK BATTERY 


“‘Natureized”’ contact 
heating—closest to natural ‘‘old hen’’ 5 
heat. More feed and water space tod 
floor area. 


Exclusive true 


nary door. All chicks within arms 
reach. The one best buy_ today. 
THE MAKOMB LINE 

40 Madison Ave. Macomb, Ill. 
World’s Largest Manufacturer of Brooders 


RUSSELL: MILLER MILLING CO. minnearo 
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WINS CHICK DERBY 

Carroll Cartwright, Andover, N. Y., has 
been declared winner of the first prize of 
$300.00 in cash in the Wayne Chick 
Growing Derby sponsored by Allied Mills, 
Inc., Fort Wayne, Ind. Pearl Leach, 
Rushville, Ind., won the second prize of 
$100.00; Kent D. Johnson, Fredericks- 
burg, Va., took third place receiving 
$50.00, and M. S. Rogers, Mitchell, S. D., 
won fourth prize and $25.00. Cash prizes 


totalling $1500 were distributed to 464 , 


poultry raisers. The contest met with such 
success that it will be made an annual 
affair, according to John L. Richardson, 
advertising manager of the firm. 


Don’t forget to say you saw the Ad in THE FEED BAG 


SHIP TO 


ROY I. 


Wise Choosing Goes With Success 
AMPBELL 


Merehant 


Grain Commission 


Milwaukee.Wis. 


MULLIN & DILLON COMPANY 


RELIABLE GRAIN MERCHANTS 
MINNEAPOLIS 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


MILL MAGHINERY 


Get our New Low Price on the 1937 
Model Feed Mixer with all latest im- 
provements. Write for details. 


Everything for Mill and Elevator 


THE DUPLEX MILL & MFG. CO. 
SPRINGFIELD, OHIO 


1937 MODEL 
FEED MIXER 


hess 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 


PHOSPHORUS 
for the 


LEAST MONEY 
eee Calcium Free... 


That’s why some of the largest and best 
feed manufacturers in the U. S. use 
RUHWS PHOSPHATE 
regularly and in large quantities. 
And, despite propaganda against. rock 
phosphate, use it successfully—without 
any trouble—because they use it right. 

Get the facts! 
@ Why Don't You Save e 
Money Too? 
Write us for prices and guarantees. 


RUHM PHOSPHATE & CHEMICAL CO. 


Mt. Pleasant, Tenn. 
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SEEDS--GRAINS 
FEEDS --SOY BEANS 
MALTING BARLEY 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


We Buy, Sell, Mill and 
Deliver with ourown 
Equipment on One Profit. 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange: 
ST. LOUIS 


GREEN & COMPANY 


(Incorporated) 


EVANSVILLE WISCONSIN 
“Phone 55 Collect” Private Exchange 
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RIEBS VIEW 


Vol. 5, No. 11 November, 1937 


Milwaukee, Wis. . 


Barvey sEASON 1s HERE 

taking CHANCES 

Riess cets you top prices 
Let us HANDLE 


Every CARLOAD 


Yount 


BE SATISFIED 


THE MILK MAN °F 
THE NORTHWEST 


@ Not the largest but we are equal 
and capable of giving you the Service 
and Quality you desire on 


DRIED SKIMMILK 


or 


DRIED BUTTER MILK 
For Prompt and Future Shipments 


LA BUDDE FEED & GRAIN Co. 
741 N. Milwaukee St. Milwaukee, Wis. 


FEED MIXERS 


That do the best job 
in the shortest time : 
and with the least [a 


cost. 


You are assured of a depend- 
able feed mixing service when 
you install this modern and im- 
proved UNIQUE Self-Loading 
Mixer. It is the result of good 
engineering and careful attention 
to details that insures thorough 
and accurate mixing, low power 
cost, and reliable functioning of 
all parts. 


Get in touch with Robinson 
engineers when you want trust- 
worthy information on what is 
most effective for the profitable 
ae agg 08 of all types of mixed 
eeds. Their many years of prac- 
tical experience will prove of 

valuable assistance to you. 


Literature sent cheerfully 
on request. 


ROBINSON MEG. CO. 


74 PAINTER ST. 


MUNCY, PA. . 


HOT BOXES 
COST MONEY 


MODERN METHODS OF 
LUBRICATION CUT 
LABOR and OIL COSTS 
and PREVENT FIRES and 
SHUT-DOWNS FROM 
HOT BEARINGS. 7 


Ask your “‘Mill Mutual’’ Insurance 
Office for full Particulars. 


¥ 


Mutual Fire Prevention Bureau 
Department of 


Association of Mill and Elevator Mutual 
Insurance Companies 


230 East Ohio Street, Chicago, Illinois 
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90 lbs. of 


That’s a lot of weight for a single cod. Though size is important to the 
fisherman, it is no indication of the vitamin content of the oil when 
rendered. And, after all, what interests you is the number of available 
units of vitamins A and D, which are so essential to the health and bone 
development of your customers’ flocks. 


Because of the wide variation in the vitamin content of raw cod liver 
oil, feed manufacturers should choose an oil supplement which they know 
has been scientifically fortified into a standardized product of known 
vitamin content. 


CLO-TRATE is such a product. It is a dependable source of both 
vitamins A and D. CLO-TRATE is produced under superior conditions 
in one of the largest and most modernly equipped plants in the world. 
It is guaranteed to contain not less than 3000 U. S. P. units of vitamin 
A and 400 A.O.A.C. chick units (equivalent to at least 400 U.S.P. units) 
of vitamin D per gram. 


Be sure your feeds are adequately fortified with vitamins A and D by 
using CLO-TRATE in all your feeds. 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Cod Liver Oil Concentrate Products 


NEWARK, N. J. i oe » ST. LOUIS, MO. 


COD LIVER OIL 


FORTIFIED 


in ViTAMINS A and D 
For Poultry and Live Stock 


NOT USP YELLOW: MAX FFA 14% 


Minimum ViTamim Per Grane 
400 AOAC CHICK UNITS OF VITAMIN D 
3000 U.S.P UNITS OF VITAMIN A 


the 
CLO-TRATE 
Guarantee... 


Chick Tested: Every batch 
of CLO-TRATE is tested 
on chicks, kept in_ bat- 
teries receiving no sun- 
light, at the guaranteed 
potency in accordance with 


the A.O.A.C. method. 


Rat Tested: In addition, 
every batch of CLO- 
TRATE is biologically as- 
sayed for vitamins A and 
D according to U.S.P. 
XI _ technique. 
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WIGHEST 


“|"HE proven King Midas policy of con- 
“ centrating advertising effort in local 
markets where King Midas is sold has 
made King Midas the fastest selling flour 
in Wisconsin. King Midas sales helps 
are always personalized to meet individ- 
ual requirements. Whatever your needs 
may be, we have a sales program express- 
ly adapted for your market. Ask your King 
Midas salesman or write directly to us. 


KING MIDAS FLOUR 


MINNEAPOLIS, MINNESOTA. 
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